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LOOK, CHUM... 


That last Manuscript you sent out. . 


Did the letter from the Editor say ‘’This is 
a honey! Voucher for check going through 
today.’’ Or was it ‘Sorry, but this one just 
doesn’t jell?’ 


Was it really a Story . . . or was it a tale 
or a narrative you tried to peddle as a Story? 
Do you actually know the essentials of a 
salable Story? 


Do you know the difference between Plot and 
Story . . . and why formula plots get the 
rejection slips while formula Stories get the 
checks? 


Do you know the Three Manners Of Preser- 
tation . . . the only three used in the great 
majority of Short Stories . . . and just what 
parts of the Story should be written in each 
one? 


Do you know the Nine Ingredients inherent 
to most Stories . . . and where they should 


be used? 
Have you ever scen a picture of a well-con- 
structed Story . . . drawn to scale in graph 


form showing exactly what belongs where? 
Do you have on your desk a 500 word Syn- 
opsis of the Story . . . not of one particular 
story but of any Story in the Adventure, 
Sport, Love, Air, Sea, Far North, Detective, 
Mystery, Business Problem, Marital Life, 
‘Teen-Age Tribulation or what-have-you 
fields . . . all laid off in Scenes and Plot 
Steps ready for guidance in composition and 
Timing? 


NO? 
Then, Chum, you need 


MASTER FORMULA! 


95% of the Short Stories published today 
follow the pattern shown by MASTER FOR- 
MULA. Proof lies in the magazines on your 
table. 

Isn't it time to quit fumbling? Gamble a 
penny post card for our ROAD MAP FOR 
WRITERS. It answers most of the questions 


posed above and gives you a wealth of writ- 
ing information you never knew about. 


Just address: 


MASTER FORMULA 


Box 1741 Fresno, California 


“The future belongs to those who prepare 


Author’s representative, literary 


| seller, CHARACTERS MAKE YOUR 
'STORY (Houghton Mifflin,) Book-of-the- | 


THE SHORT SHORT (The Writer, Inc.), | 
| and her latest book, 111 DON’TS FOR 
| WRITERS, published by Gehrett-Truett | 
| Hall. 


| manuscript criticism .. . 
writing. For information write: 


for it now.” 


MAREN ELWOOD 


tor, Author of the current non-fiction best | 


Month Club recommendation; WRITE 


Fiction 
Radio 
English 
Journalism 
How to Study 
Public Speaking 
Humor & Gag Writing 
Prob. of the Prof. Writer 
Mystery & Detective 
Article & Feature 
Advertising 
Newspaper 
Publicity 
‘ Juvenile 
Screen 
(Approved for Veterans; 
also non-quota Foreign Students) 

Established 1923 
Study by mail. Studio lectures. Individual 
Personal, directed 


Professional 
Training 
For Writers 


MAREN ELWOOD, Agent 


4949 Hollywood Bivd. Hollywood 27, California 


To the Author 

in search 
of a PUBLISHER 


THE BASIC POLICY of this firm is to 
encourage new, unknown writers. If you 
are looking for a publisher, VANTAGE PREss 
has an attractive plan whereby your book 
can be published, promoted and distributed 
on a_ professional basis. Rovalty rates are 
high, so that even with a relatively small 
sale publication could be profitable to you. 
At a time when most publishers are slam- 
ming the door against the author without 
a “name,” VANTAGE PREss offers you not 
only an outlet for your creative work, but 
also an Opportunity to earn the literary 
and financial reward your ability merits. 
VANTAGE PRess publishes fiction, non-fic- 
tion, history, biography, poetry and = any 
other tvpe of writing that meets certain 
standards. You are invited to submit your 
manuscript for a prompt and careful read- 
mg. If you would like more information, 
please write for Booklet BB. It's free. 


VANTAGE PRESS, Inc. 
230 W. 41 St., New York 18 


Author & Journalist 


AUTHOR 


€& JOURNALIST 


Your 
Christmas Shopping 
In A Single Letter 


What more thoughtful gift could you give 
a writing friend—or a friend interested in 
behind-the-scenes activity of writers—than 
12 sparkling, helpful issues of AUTHOR 
& JOURNALIST? 

Each issue a reminder of your thought- 
fulness and best wishes throughout a 

whole year! 


PUT THESE PRICELESS WRITING TOOLS 
IN YOUR FRIEND’S STOCKING: 


THE WORLD’S BEST 
MARKET TIPS 
2 HELPFUL ARTICLES ON 
ALL KINDS OF 
WRITING 
e LATEST TIPS FROM 
THE NATION'S 
EDITORS AND 
PUBLISHERS 
INSPIRATIONAL ARTI- 
CLES BY FAMOUS 
WR:TERS 
ANNOUNCEMENTS OF 
NEW PUBLICA- 
TIONS 
AUTHOR & JOURNALIST makes these GIFT 
PACKAGE OFFERS: 
1. One year's subscription for A&J, plus an 
attractive greeting card informing your 
friend of your gift to him, $2.00 ; 
Two GIFT PACKAGE subscriptions, $3.00 
Three GIFT PACKAGE subscriptions, $4.25. 
One yeer’s subscription for A&J and a copy 
of Willard E. Hawkins’ The Technique of 
Fiction (regularly $1.50 $2.75: 
5. Two GIFT PACKAGE | subscriptions with 
copies of The Technique of Fiction, $4.25 
6. Three GIFT PACKAGE subscriptions, with 
copies of The Technique of Fiction, $5.00 
Shop Early! Clip this coupon and mail with 
cneck. m.o., or currency TODAY! 


i | Author & Journalist 
Denver 10, Colorado ! 
Gentlemen: 


I Please notify my friend(s), on Christmas, that | 
am sending him (her, them) an A&J GIFT PACK- ] 


AGE. | am enclosing $ in payment for 4 
iE I offer No. 1 2 3 4 5 6 
(circle one) 
if 
MY Address is 


j Send GIFT PACKAGE(S) to 


November, 1950 


HOW TO BREAK INTO THE 


writing 


busines 


WRITING 
TO SELL 


A practical guide to 
the technique of 
magazine writing, 
the literary market, and the 
business problems of authors. 


By SCOTT MEREDITH 


THE ONLY BOOK THAT COVERS EVERY 
PHASE OF THE WRITING BUSINESS 
If you want to write—and sell what you write 
—this book can help you, In it the president 
of one of the country’s largest literary 
agencies shows you how it’s done, His hon- 
est, down-to-earth advice takes you through 
all the paces of successful writing, from the 
initial urge, through plotting, styling and 
titling, to actual marketing and contracting. 


WRITE WHAT WILL SELL 


SELL WHAT YOU WRITE 
WRITING TO SELL is packed with inside infor- 
mation on market requirements and mag- 
azine practice, The author shows you how 
to conjure up enough plots to keep your- 
self turning out successful stories. He in- 
troduces you to the basic pattern plot of 
all salable fiction. He gives you practical 
pointers on dialogue, characterization and 
style. He describes the needs and machinery 
of a modern magazine and tells you what 
happens when your story reaches an edi- 
torial office, And you'll learn how this infor- 
mation can help you sell what you write. 


FACTS about WRITING you need to know 
How most writers break into writing, and 
how you can * The major fields open to you 
—and the advantages or disadvantages of 
each ¢ What editors buy * How to get 
ideas for stories * The basic pattern under- 
lying all successful fiction * What the right 
—and wrong-—title can do for your story 
* How and when to revise * Where to go 
with your completed story °* Contracts, 
rights, and other legal matters * Things 
to remember when you begin the job of 
writing to sell 

EXAMINE IT 10 DAYS FREE 
Send for a copy of WRITING TO SELL and 
study it for ten days. If at the end of that 
time you are not completely satisfied that 
it can help you, return it and pay nothing. 


MAIL THIS COUPON TODAY 


| HARPER & BROTHERS, 51 E. 33rd St.,N.Y.16 
Gentlemen: Please send me WRITING TO | 
| SELL for 10 days’ free examination. 
| Within that time I will remit $2.75, plus 
a few cents mailing charges, or return | 
| the book postpaid. | 
Zone.... State....... | 
| CAVE! If you enclose payment pub- | 
| * lisher will pay mailing charges. 
Same return privilege. 3720C | 


5 
$ 
$ 
bd 
$ 
4 
2 $ 
LDL LO LOLOL LIL LOLOL OL DDE 
5 
L 
2 
5 
5 
$ 
5 
5 
$ 
: 
5 
5 
7 
8 
8 
8 
| 


is 
3. Whe 


uw 


or b 


regis 


my active clients. 
corrective criticism and personal consultation. 
entitled ‘Literary Help,’’ and tell me about your writing problem 


n is the most 


approach publishers? 
How many reliable royalty publishers are 
there, and where can | 
. Which should be placed 


ook rights? 


tered? 


to have a 
If so, who is a good one? 


literary 


favorable season 


get a list? 


first, 


In whose name should the copyright 


Expert Counsel in the Handling of 


YOUR BOOK 


IF YOU ARE writing a book, here are some questions you 
ore asking: 


1. Is there such a thing as a standard pub 
lishing contract? 


it better agent? 


to 


magazine 


be 


7. Who takes care of placing foreign rights 


—the author, the publisher or a 
agent? 

8. How many copies of my book are likely 
to be printed in the first edition? 

9. How can The Authors League of Ameri- 

ca help me, and what must | do to be- 

come a member? 

What percentage of subsidiary rights 

should be divided with the publisher? 

Do royalties from reprints often exceed 

those from trade editions? 

How have recent economic changes 

fected the word length of books? 


literary 


10. 
11 


af- 


The foregoing questions, and any others you may have in mind, are answered for 
My counselling service consists of manuscript revision, editizg, 


Write today for my free circular 


Interviews by arrangement only. 


RAY V. 
e 
e 
« 


Announcements 
Talks 
Interviews 
Discussions 
Documentaries 


| Dramatic continuity 


| Variety programs News program buildinc 
| Music Specialized reporting 
Sports programs Special events 


Agricultural pr 


407 Pages 


Press Building 


A Guide to 


RADIO-TV WRITING 


LAURENCE R. CAMPBELL, Univ. of Oregon 
HARRY E. HEATH, JR., lowa State College 


How to Do It 


Educationa! 
Religious 
Women’s 
Writing 


Local 
Wire 


ograms 


$2.95 


Order from your bookdealer 
or direct from: 


The IOWA STATE COLLEGE PRESS 


JOHNSON, University of Oregon 
Principles of Radio Writing 


Practical Assignments 


programs 
programs 
programs 

radio news 
news 

news 


Law and radio writing 


Ames, lowa 


CHARLES CARSON, Literary 


601 S. Vermont Ave. 
Los Angeles 5, Calif. 


New Training Method 


makes SELLING 


EASIER...MORE SURE 


The CREATIVE ABILITY DEVEL- 
OPER starts with you, your equip- 
ment, your psychology, your own way 
of expression. Through a wonderful, 
new series of daily reports, charts, 
tests and unique methods, you quickly 
learn to write salable stories, articles, 
plays, poems. 

This new training is excitingly dif- 
ferent and more effective...No tedi- 
ous assignments...no cut-and-dried 
lessons...no restraining formulas... 
You are aided to write freely, joy- 
ously, at the peak of your capacity. 
Low Cost. 


Complete information at no obligation. Ask 
for “Your Way to Successful Authorship.” 


SIMPLIFIED TRAINING COURSE 
1819 Gilpin Street @ Denver 6, Colorado 
Send TODAY 


for FREE 
BOOKLET 
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Mostly Personal 


Again I reserve a month for the mailbag. 
It's been plenty full. 

We had quite a reaction to 
Wood’s facetious article, “Simon & Schuster, 
Here I Come!” in the November issue. A 
good many people, apparently, thought the 
humor a little heavy-handed or the writing 
strained. Just as apparently, Clement Wood 
didn't get over to our readers the bit ol 
good advice he thought was tucked away in 
the piece—that he had suggested, half- 
seriously, a way for writers to cope with 
that common plague, the rejection slip. His 
way, he indicated, would be to get so far 
engrossed in a new project that the hope 
for it would overpower any possible dejec- 
tion about the last one. 

Good advice for most of us, 
Here at the office we take great pleasure 
in receiving the reaction of our readers to 
what we plan. (Some more plans coming up, 
by the way, but more of that later.) Clement 
Wood would have been interested in the 
comments on his article and chagrined that 
he didn’t make his point with all of us. I 
say would have, because just as 1 write this 
getting the issue 


Clement 


probably. 


the last minute before 
ready, we have received word from readers in 
the East that Clement Wood died on Oc 
tober 26th. In his death we all lost a person 
Mrs. Bartlett and by 


who was counted, by 
a friend of AXJ and 


the new editors, also, 
its readers. 
Sometimes it is difficult to know exactly 
what to do about notices of new magazines. 
Insofar as we can, in brief time, we like to 
check on each new announcement, to help 
protect our readers as much as we can from 
those magazines which in one way or another 
take their pound out of the flesh of the 
writer. At the same time, we wish to hurry 
such announcements into print, since early 
publication lets our readers have a chance 
at the “ground floor” of many a budding 
and promising new thing. Such announce 
ments have paid off hundreds of times to 
our established readers, who thereby add 
new markets to their lists; and, just as im 


portantly, they have paid off to the new 


writer who finds a sympathetic market. 


How to balance the two needs? Our 
general position has been to lean toward 
early publication, realizing that at times we 
have given notice of markets which we need 
to check later. Our readers, we believe, 
understand that new markets are frequent- 
ly speculations: they understand, too, that 
sometimes even the most adequately pre- 
pared new market can’t quite make a go of 
it-even a Close check at the beginning 
wouldn't indicate the final destiny of the 
market, 

Such new notices are at times a gamble, 
then—worth the gamble they so 
ofien pay off well for writers. But when the 
direction is the other way, when our readers 
find that the market is not good, we hope 
to have these experiences immediately. 

I mention this as a preface to a recent 
experience. We gave some notice to a story 
magazine called Storyette. We had seen the 
first issue of this magazine, and, although it 
was not completely professional appear- 
ance, it seemed to offer an interesting small 
market for fiction. Thus, when the magazine 
announced that it was set up to provide even 
a larger market than first indicated, we car- 
ricd this second notice. So far as we know, 
no issue of the magazine has appeared since 


because 


that announcement! 

Readers tell us that now when they submit 
a manuscript to Storyette, the manuscript is 
returned with indication that Storyette is 
no longer published. More than that, the 
sume envelope is stuffed with announcements 
of a new magazine from the same firm, this 
tine called Poette. We examined several 
copies of the announcement of Poette and 
find it. in our judgment, a pay-as-you-enter 
kind of magazine. After our experience with 
Storyette, and after examining this announce- 
ment of Poette, our advice can only be to 
avoid this new magazine like the plague. 

Some other experiences of our readers: 
Clover Magazine, Falls Church, Va., we are 
informed, has announced story contest 
with that provision we must oppose sub- 
scription for the magazine as a condition of 
also, that the 
reporting on 
manuscripts, that it reply to 
letters, and similar complaints. As I remem- 
ber, we did not carry a notice of this maga- 
zine when it was announced, and our ex 


entering. Readers indicate, 
magazine has been slow in 


refuses to 


(Continued on Page 34) 


AUTHOR & JOURNALIST 
Publishing Co., Inc. Editorial address: Denver 1( 
Horace Critchlow. Business Manager: Ramond B 
J. K. Emery. Entered as second-class matter, May 


the act of March 3, 1879. All rights reserved by Author 
Hawkins. SUBSCRIPTION 


Founded, 1916, by Willard E 


published monthly at 839 Pearl Street, Boulder, Colorado 


Author & Journalist 
S Managing Editor 
ott. Make-up Editor 
orado, under 
Printed in the U.S.A 
Canada and 


Colorado Editor Alan Swa 
on. Associate Editor: Lura 

the Post Office at Bou 

alist Publishing Co 
$2 per year, in advance 


Foreign, $2.50. Single copies, 25c. Advertising rates furnished on request 


Vol. XXXV 


December, 1950 No. 12 


We sell to all good marheth... 


IWARSITY 


WESTERN 


"One 


Grave” 
DeRosso 


A RINEHART BOOK 


"The Shining Mountains" 


"Hoosier Carnival of Speed" 


PHOTOGRAPHY 


RANCH ROMANCES 


by Steve Prazee 


Roe Richmond 


by 


by H. Wierand Bowman ATELEVISION SALE 
mplified Movie by 14 fertecek the Top" 
ADUTTON BOOK ty del ey 
"Hangman of the Humbug” TORONTO A cot TA EROADCASTING SY STEY 
by Frank C. Robertson by I. G. Edmonds .T 
Modern Romances me WEEKLY | SIZE BOOK Prat 
by Dorothy Evans SALE 
| THRILLING DETECTIVE 
‘Fireball Fireman Me tural Childbirth "Murder C 
Eugene FB. Mozes 


“Turner 


by Robert 


SCARAB 


"Wanted--A Body" 
by Frank Kane 


"Detroit 


Pharmacist’ 


BLUE BOOK 


"Shy Surrender” by Laura Loudon 
BRITISH RIGHTS TO WIFE AND HOME (London) 
SWEDISH RIGHTS TO BOOKMAN (Copenhagen) 


DIGEST 


"Operation Dial 
Franklin M. Davis, 


Jr. 


AMERICAN WEEKLY 


SERVICE: 


cover sale of additional rights throughout the world. 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional 
And if your material is completely unsalable, we'll tell you why, and 


charge, return it to us for sale. 


WORLDS Aut-Story Love ‘Church "The Stars of the sky" 
"Busy Signal” by R. S. Richardson 
BEYOND by Elizabeth Ring Z 4; , = 
ly AN A.S. BARNES for the Dance" "Ken Reardon PLANET 
BOOK by Betty Hindman by Vince Lunny STORIES 
This Week "The Big Out" Ss GA ane" s Pseudo-Assassin” | "The Road to the Sea’ 
"Peet of Clay" by Arnold Hano A Vincent Geddis by Arthur C. Clarke 


If your material is salable, we'll sell it to the best possible markets at best possible rates, and 
If your material is unsalable as it stands but can be 


give you specific advice on how to avoid those errors in future material. 


TERMS: PROFESSIONALS: 


and other foreign sales. 
your keep through sales, 


seven dollars for a script of 6,895 words). 
types of material upon request. 


our fee, payable with material sent, 


$25 for 


If you are selling fiction or articles reqularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 


straight commission basis of 10% on all American sales, 15% on Canadian sales, 


NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
is five dollars per script for scripts up to 
5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, 
books of all lengths; 
We drop all fees after we make several sales for new clients 
self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 19, N.Y. 


We report within two weeks. 


and 20% on British 


information on terms for other 
A stamped, 


Comment on Scott Meredith’s WRITING TO SELL: 

: What Scott Meredith has to say about writing is straight and_ strictly from the 
selling angle. He takes you straight into the business of writing for the market and shows you 
how to turn out publishable material 3d 

—Chicago Daily News 

Order your copy from your local bookseller, or directly from the publishers, Harper and 

Brothers, 49 E. 33rd St., New York 16, N. Y. $2.75. 
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Extra money from your job 


MAKE THE TRADE JOURNALS 


WILLIAM SHEPPARD 


“Write about what you know.” Yes that’s 
the familiar advice that’s been hitting us 
since we first could lift a typewriter. Good 
advice, no doubt, but, in every case I have 
read, that advice has referred to fiction only. 

If you want to rip open an envelope and 
haul out a check, I say to you this: Write 
articles about what you know and_ send 
them to trade journals. You won’t write it 
fancy and you won't be paid fancy, either, 
but a check in the fist is a great confidence 
builder—and there is nothing wrong with 
money, either. 

For instance, due to a variety of jobs my 
experience is selling and advertising. The 
first trade paper article I ever did was for 
Roofing, Siding and Insulation, which covers 
a field in which I had sold. My article was 
on direct mail and I don’t believe I brought 
anything really new into being, but I do feel 
that it had an authentic ring to it because 
I knew what I was talking about. 

You can do the same thing. Let’s see how. 

Say, you are in the insurance business. 
You can write an insurance article for those 
in the oil burner business (or roofing, siding 
and insulation), telling them about the in- 
surance they ought to have. Lawyers can 
write for any trade paper they can_ spell. 
Doctors, too. You say you are an architect? 
Okay. Then do a piece telling the laundry 
trade why: they should employ an architect 
when they build or renovate. 

All right, so you’re not in a profession. 
Then, if you repair typewriters, tell the 
office managers about the care and feeding 
of your typewriter—no proper names, of 
course. A man working in a garage can 
write for magazine after magazine, telling 
each one’s readers how to save money on 
the operation of their trucks or salesmen’s 
cars. If you make change for the subway, 
you can find a dozen magazines that will 
run your article telling storekeepers how 
to train cashiers and change-makers. The 
seller of electric stoves will find electric 
dealer magazines want the story of sales 
successes. 

You see what | mean? If you work at 
something, you are bound to know more 
about it than most of the people who don't. 


Deceinber, 1950 


PAY YOU FOR WHAT YOU KNOW 


\nd yet a great many businesses use what 
you make or the service you render. To 
the trade journals of those people you 
should send your articles. Not to those that 
cover the business you are in. There you're 
likely to find the competition too tough, 
unless you are a wizard at your trade, in 
which case you should be writing for them 
now. 

I mentioned that my first real trade paper 
article was on direct mail for Roofing, Sid- 
ing and Insulation. I picked a field that 
I know something about, but I didn’t try 
to tell them how to sell rockwool insulation, 
even though I had done that. They knew 
plenty more about that than I did. In 
the direct mail field, however, I was ahead 
of them—if only because I had read a book 
on it more regently than they had. When 
they read my article on direct mail, they 
assumed I was an authority. If I had tried to 
tell them how to sell their bread and butter, 
they would have been quite likely to say, 
“Who's telling who?” 

Let's see how this approach might work 
for you. To save us a great deal of letter 
writing, I'll assume you are working in a 
bank. 

You decide that you want to write an ar- 
ticle on the financing of merchandise bought 
from dealers—any kind of dealers who sell 
products expensive enough to call for credit 
arrangements. You either know or you get 
enough opinions to learn that there are cer- 
tain ways for salesmen to present the fi- 
nancing idea that will help sell more mer- 
chandise. This doesn't have to be a brill- 
lant, new idea. It may even be one that the 
bank has been preaching for a long time. 
But spoken words get into that one ear and 
then slip out the other one. Yours may be 
the first written words on the subject ‘that 
your “prospects” (to use a selling word) 
have ever read. Discovering that fact is your 
first step in the selling of vour article. — 

Having got the idea for your article, you 
sit down and, from a list of trade journals, 
write as many as 25 in 25 different fields. 
You say that vou want to tell their readers 
how they can increase their sales by telling 
the proper “sales story” on financ ing to their 


7 


prospects. You will only hear trom about 
half of these editors, | am sorry to say. For- 
get the others; if they won't answer your let- 
ters, you won't want to entrust your article to 
them, either. 

Of the half you hear from, half of them 
will tell you that they are over stocked or just 
ran a credit article that'll make them wait 
a while. But you will have, I imagine, five 
good prospects who will tell you to go ahead 
and they'll be glad to use your article iff it 
coines out the way they hope it will, “Then 
you pick the one that pays the most, on ac 
ceptance, and write your article for that one, 
using the words “refrigerator,” or actor, 
or “oil burner,” as the case may be. 

While this article is on aim, not writing, 
I do suggest that you have points to list, us 
ing numbers for each point. And at the end 
of your artidee wind-up with “Do's” and 
“Dont’s.” These little tricks break up your 
article, make it easier reading. Also if your 
editor wants 1500 words, give it to him as 
close as you can make it. ‘Top it off with a 
headline that talks turkey and you will need 
surprisingly little else. 

Alter you have sent your masterpiece off, 
go back to your chair and write your article 
again, this time for a magazine covering an 
other field. Use the same outline, but make 
sure you change more than the descriptive 
nouns. Keep that up and, son, you will have 
five different articles in the hands of five 


editors. 


RICHARD B. ESPEY 


trade 


‘This piece is for the business or 
paper writer who would like to quit scratch 
ing for pennies and move into the “country 
club” set of his field with that select group 
a hew car every two 


ten. 


of writers who can buy 
vears instead of maybe every 

It can be done and it is being done by a 
few. Neither nor special talent is 
required, although it is assumed that you 
are fairly with the trade paper 
field and the basic requirements of report 
ing in that field. 

How is it done? 

First, let us take the imaginary but per 
fectly possible case of two trade paper writ- 
ers covering a big news event on Middle- 


town’s Main Street 


genius 


cCOnVCrsant 


the gala re-opening of 
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“HIDDEN” PROFITS IN 
TRADE PAPER FEATURES 


‘The one who pays on acceptance will not 
write you for about three weeks. One will 
accept in ten days and say nothing about 
payment. From another you will hear noth- 
ing until you write him at the end of a 
month and then he will buy it. Two will 
turn you down with vague reasons. Send 
those two rejected articles out again to mag- 
azines in the same fields. After two to ten 
such trips, if you are moderately lucky, all 
five will wind up in print. When all the 
publication dates finally roll around, you 
are quite likely to find that you have five 
checks ranging from $10 to $50 for articles 
about the work that you are doing right now. 
I hear a voice from the back row. What's 


that? You are “just a housewife’? I have 
the answer for that too, lady. You send 
your article to Opportunity or Spectalty 


Salesmen, telling their readers how it feels to 
be called on by a house-to-house salesman. 
fell them how they can sell you easier and 
faster, and your article will be turned into 
a check. 

That’s all there is to it. As you can see 
from this one of mine, you don’t have to be 
a skillful What) your article will 
need. is 

1. Good aim. 

2. A money-in-your-reader’s-pocket title. 

3. Lhe proper length. 

1, Enough meat in it to prevent starva 

tion. 

Now 


writer. 


| 
- go to it! 


Grocer Brown's Food Mart, free flowers for 
the ladies. 

Grocer Brown has really shot the works in 
design and construction of his re-modeled 
store and he’s proud as a peacock. 

Trade paper writer X is on hand for the 
event. He parks his jalopy, talks to Grocer 
grown, gives the store a quick once-over, jots 
salient facts on costs, new ideas, 
Brown’s history, etc. He arranges for a 
photograph to be taken of Brown in the 
store, cranks up the jalopy, and heads back 
for home. 

Next day he has a photograph which costs 
him $5 and enough facts for a spot news 
story which he mails to one of the papers in 
the grocery field. ‘Two months later writer 


down 
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X will get a check tor perhaps $15, includ- 
ing $3 for the photograph that cost him $5. 

Now let's look at trade paper writer Y and 
his method of operation. When he arrives 
at Brown’s new store, he has already been 
scooped on the purely news side of the event. 
[his doesn’t disturb writer Y, however. He, 
too, cases the joint thoroughly, taking time 
enough to discover that while everything is 
new, the most novel feature of all is the 
method or system of lighting which Brown 
has had installed. It’s fluorescent, it’s cool, 
and it seems to have a color quality that 
makes everything (including the customers) 
look more attractive. It certainly seems to 
be doing a whale of a job for Brown in pull- 
ing customers into the store. 

Writer Y finds out who put the lighting in, 
who made it, and what promises they made 
to Brown as to its effect on sales. Writer Y 
also gets from Brown a photograph of the 
store as it was. before the remodeling. 

With these and other facts from Brown, 
writer Y departs. But unlike his competitor 
he doesn’t head directly for the typewriter. 
In fact he has hardly started to work. Next 
come visitors to the firm which installed the 
lighting. He gets addresses of other food 
where they have installed similar 
lighting; he gets the name and address - of 
the manufacturer who makes the lighting 
equipment. ‘That night writer Y sends his 
editor an outline for a proposed article on 
“The Effect of Lighting on Food Store 
Sales.” He also writes to the manufacturer 
of the lighting system, tells him specifically 
what he has in mind, asks for “before and 
after” photographs of other food store in- 
stallations and as much other material as 
mav be available. 

In the days to come writer Y may spend 
additional time going back to Brown's store, 
getting personal interviews with the custom- 
ers as to their thoughts on the lighting. He 
may visit the library to see what other ex- 
perts have written on the sales psychology 
of good lighting. If he expects to quote this 
material, he will send letters asking permis- 
sion. 

In short writes Y makes himself an expert 
on the subject of food store lighting and its 
direct relationsiip to sales. In the end he 
winds up with a comprehensive piece that 
can be read with cash benefit by every food 
store operator. He has a wealth of photos 
to illustrate his story, and many of them 
have probably been supplied free by the 
manufacturer. He has quotes from author- 
ities; he has quotes from customers. He has 
a story that should net him a three-figure 
check. 

More work to be sure—but more satisfying 
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stores 


December. 


as to cash results and other factors which are 
almost equally important to the aggressive, 
alert trade paper writer. 

This case history is imaginary, but it has 
hundreds of counterparts in real life—take 
it from a writer who has helped edit a busi- 
ness magazine and whose work has been used 
by hundreds of other publications in many 
fields of business and industry. Editors 
want spot news; but most of them are also 
crying their eyes out for more comprehen- 
sive material beamed directly at the needs, 
interests, and problems of readers in their 
field. 

If you follow the method or technique 
used by writer Y, you can expect to cash in, 
without fail, on any or all of these five 
counts: 

1) More money for what you write. 

2) You cannot help broadening your 
business and/or trade knowledge with more 
digging. This builds more story leads, more 
selling angles to whatever story you write. 

3) You will open new avenues to writing 
cash through the contacts you establish with 
manufacturers, wholesalers and retailers. If 
you deal fairly and intelligently with them 
and are sure to send them copies of stories 
in published form on which they have help 
ed you, you put yourself in the way of many 
extra writing jobs. Many firms not large 
enough to retain advertising or publicity 
agencies often have booklets, folders, or other 
material which call for outside writing talent. 
The pay can be tops—you’ll get more than 
they would be willing to pay a regular ad 
vertising agency because you have made 
yourself a “‘specialist.”. Ghost writing of 
technical or other articles by excutives is an- 
other road to cash here. In this case you 
the facts supplied by an engineer or 
other technical expert and put it into read- 
able form. Why should you miss out on 
deals like these? 


LATELY PROOFREAD 
Thomas E. Sanders 


My eves were dim and out of kelter: 
I misspelled salutation “Well, Sir.” 
My typing finger got a quirk 
And jumped a “J” misspelling “work.” 
I sent my masterpiece entire 
‘To editors: Mr., Miss, Esquire. 
It came back fast with printed reject 
Until at last T up and rechecked. 
You guessed it, pal. My first line read: 
“Hell, Sir: Your magazine’s in bed, 
Now you lean back to play and shirk, 
You've doubtless earned your rest, 
you jerk.” 


4) Spot news rarely gets a by-line in the 
trade field. If you are the author of a com- 
prehensive piece—one with real meat in it— 
it usually appears over your name to build 
both your prestige and word rate. 

5) If you really keep your eyes open in 
culling news in the trade paper field, you 
will frequently come across material that 
may contain the germ of a general interest 
to interest read- 


article newsworthy enough 
the trade paper 


ers of a magazine outside 
field. Bear in mind that you rarely run 
across such articles all done up in “package” 
form, ready for you to type and send to a 
big-time slick. But if you are conscious 
enough of the possibilities and willing to do 
the work, you'll click eventually. 

Does all this mean that every spot news 
item needs only work and a nose for news 
to make it into a worthwhile piece for the 
slicks? Absolutely not. Most spot news is 
just that, and worth only the minimum of 
your attention. Nor will length and detail 
alone sell an article. You can turn in reams 
of copy, all factually correct, but unless it 
meets the editor’s needs he can’t buy it and 
would prefer not to read it. 

What are his needs? Follow the oft-given 
but absolutely correct advice of buying a 
copy of the publication and studying it care 
fully. If it’s a trade paper, the editor’s read- 
ers are in business to make a profit—either 
by increasing the scope of their service or by 
improving the efficiency of their operation. 
This applies to groceries and laundries, to 
power plants and filling stations. If your 
piece offers anything at all to help them 
achieve either objective, the editor can’t 
turn it down. 


Such business or trade paper writing will 


yield more than the proverbial fifty cents an 
inch if you develop all the possible news 


I'T DEPENDS ON 


DAVID I. DAY 


We are often asked by younger trade 
paper writers as to what is the right way to 
do this or that. A long time ago I became 


very wary. For what is one man’s right way 


is another man’s wrong way. 


It depends almost wholly upon the writ 


er’s temperament, the way his mind works, 


the experiences through which he has pass 
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angles. It can yield a great deal more than 
that! If you make the most of every trade 
paper article that comes from your type- 
writer, you will be surprised and pleased at 
how much more material you will uncover 
leading to the plush land of general mag- 
azines and plushier checks. Here’s a case his- 
tory that’s fact: 

A trade paper correspondent handled spot 
news in Chicago for one of the tobacco pub- 
lications. “There wasn’t too much spot news 
and there was a lot of leg work required to 
get what there was, at the rate of fifty cents 
an inch on publication. If my friend had 
followed the technique of writer X, he would 
still be knocking himself out writing para- 
graphs on new personnel, new sales cam- 
paigns, etc. Instead, he got interested in to- 
bacco (he already knew how to smoke!) , its 
origin and history. Without leaving Chi- 
cago, he made himself an expert on tobacco 
and put it all down on paper. The result 
was a featured article in Esquire, paid for at 
a rate considerably better than fifty cents an 
inch! 

\nother writer was doing a piece for a 
glassware trade paper on a woman who had 
started out painting waste baskets and now 
had a big business plant turning out a half- 
million dollar volume annually in hand 
painted glassware. The trade paper used 
the article, to be sure, but this writer went 
even further with a shorter, more generaliz- 
ed story and photograph which landed in the 

Imerican Magazine. 

Open up your favorite trade paper. See 
what someone else has done with a story 
that might have stayed small. Take a look 
at one of the national weeklies. See again 


how many of the articles are based on small 
beginnings which, like Topsy, “just growed.” 
In this field, however, it’s the writer’s dig- 
ging that begets the growing! 


ed. It is a matter of personality rather than 
one of right-or-wrong. 

\s a rule, being a cautious chap, I have 
every trip planned to the last item. It often 
no end if something goes 
all, my method works 


flabbergasts mx 
Sut by 


me. 


wrong. and 
be st for 


I take a map and select a number of lively 
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towns, not too small, not too large. Prob- 
ably, the trip is to last three days; so 1 make 
it in the form of a loop. It is best, we find, 
for us to map out 16 to 18 calls, not widely 
scattered in character but all of related na 
ture. Say, 9 feed stores and mills, three poul 
try farms, three hatcheries, three race horse 
farms specializing in trotters and pacers. 

The connecting thread is the interest in 
feeds and feeding. Uhe first job is to select 
the stores, mills, and farms. [ proceed from 
a manufacturer of commercial leeds. Who 
handles his line of feeds along our pre-deter- 
mined line of march? Mark the ones selling 
the most, please. Job two is to write to tell 
these feed stores and mills that I’m coming 
and about when. 

County agents usually can tell me who are 
the most progressive poultry farmers. [ can 
get names of horse farms trom publications 
like The Harness Horse, Harrisburg, Pa. In 


anv event, | have some assurance the folks 


I am calling on are okay. And they know 
I am coming and will be thinking. We get 
along much better. I learn more. he stor 


ies are better. 

I never take the typewriter on 3-day trips. 
\bout once every year | take it along, inter 
view in the mornings, write in the after 
noons. [| mail stories every week, maybe 
twice weekly, depending upon photographic 
developing service. 


ORDEAL BY CHI 


JOYCE NEWBILL MARTIN 


You are an author. 

Your book has been published. Your by 
line ran oon the fvleaf. Your picture ap 
peared in the paper, and the clipping bur 
eau has just mailed vou a big bill for three 
small envelopes full of half-inch reviews. 

But—whether vou've produced an ersatz 
volume of pathetic verse, or a $20,000) prize 
novel with $150,000) motion picture rights 
sold—an aura of glamour will) henceforth 
surround vou 

You're im. Or, perhaps we should say, 
youre in for it. For, whether you suspect it 
or not, you aren't Just an author. “Vo. the 
determined and persuasive people who oper 
ate the familiar American custom of Book 
Author Luncheons—you’re a guest celeb 
rity! 

You—who've never been anywhere except 
in front of a typewriter, or the stamp win- 
dow at the post office .. . who've always 
been shrinking and shy and never have 
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CKEN PATTY 


25 years of writing gel 
a lot of my stuff through the mail. It ts yust 
a correspondence between friends and in the 
end we have «a story. 

I am not recommending the above system 
to anyone else. My aim is to explain what 
works well tor me. 

Al P. Nelson, Delafield, Wis., is unques 
tionably one of the outstanding trade paper 
writers of America. All of his trips, or neat 
ly all, I believe to be long trips. He never 
writes a line until he gets back home. Maybe 
he has covered 1,500 or 2,000 miles, using 
maybe 15 or 20) days, interviewing and 
photgraphing for $100 to $150 worth of copy 
daily. When he arrives back under his own 
vine (fig trees don’t do so well in Wiscon- 
sin) —well, he just writes and writes and 
writes for weeks. 

Rucl McDaniel, now backslidden and oc 
cupying an editor’s uneasy chair, I believe 
made long trips, too, in his palmy days of 
writing. But when he got home he had all 
or a big part of his writing done. He was 
a morning interviewer and afternoon 
writer, as IT remember. We could go ahead 
naming many men of many minds, all good 
business magazine writers, all money-makers, 
who worked vastly different methods. 

The point is: Write good stuff and sell it. 
You do it your way. IT will do it mine. 


uttered a sentence public—are now ex 
pected to hold forth with brilliant, enter 
taining lectures and witty impromptu talks 
before women’s clubs. luncheon gatherings, 
formal dinners, sorrées, and the like. 


For, the truth is that no author is really 
m—until he’s had his baptism by the Chick 
en Patty Circuit. So called—because, along 
with halfacdoven authors at the Book & 
Author Luncheons, you also invariably get 
served creamed chicken in) patty shell with 
new peas. Or, sometimes, new peas with 
chicken patty. But—always chicken. \lwavs 
peas \nd always authors and books. And, 
sadly, we suspect, in the order of their im 


portance: chicken patty, peas, books, au 
thors. 

No matter how you insist you've never 
spoken before in your life... that, in fact, 
you're a very new writer and have little to 

(Continued on page 32) 


RADIO - TV MARKETS 


WEST COAST—PAUL F. RAPHAEL 


We might as well face it. Radio markets 
for free lance writers are definitely not so 
numerous as they were a year ago. Those 
old standbys, “First Nighter” and “Curtain 
lime,” are no longer on the air and now 
“Skippy Hollywood Theatre” has departed, 
with producer Les Mitchel saying only that 
he may be back the first of the year. 

On the other hand, October Ist marked 
the re-opening of two good markets. John 
Meston, CBS West Coast Script Editor, an 
nounces he is again buying scripts fon 
“Make Relieve Vawn™ and Mi 
Meston gives writer’s specifications on thesé 
shows as follows: 

MAKF BELIFVE TOWN, Half hour 
inal. Two acts, to play 23-24 minutes. Want 
romances, light comedies, comedy drama. 
and success stories, Must have Hollywood 
background, with characters in some way 
concerned with motion picture industry, Not 
more than six characters to a script. Please 
no murder mysteries, horror stories, or fan 
tasies for this market. Pays up to 5400. 
ESCAPE. Half hour original. Two acts. Mi 
Meston calls this a “high adventure’ pro 
gram, offering escape from the ordinary. 
He specifies no supernatural, fantasy, o1 
detective. Surprise or ironic twist ending 
preferred, Pays $?50 to $500 depending 
upon need for re-write. 

Scripts for both of these programs as well 
as for “Suspense,” previously listed —which 
continues as an open market—should — be 
submitted to John Meston, Network Pro 
grams, Columbia Broadcasting System, Inc. 
6121 Sunset Blvd., Hollywood 28, California. 
Be sure to accompany scripts with release 
form, obtainable by writing CBS. 

Not previously listed in this column is 
“Night Beat,” a half hour suspense-ty 
show, featuring Frank Lovejoy as a reporter 
who becomes involved cach week in a dif 
ferent adventure. Warren Lewis. co 
producer on “Night Beat” with Larry Man 
cus, tells me that the psychological suspense 
angle should not be stressed at the ex pense 
of human interest. The best bet for the 
writer is to listen closely” to the program 
broadcast Monday evening, and try to cap 
ture mood and plot type. Pays $350 to $600 
Submit) script to Warren Lewis, National 
Broadcasting Company. Sunset & Vine, Hol 
Ivwood 28, Calif 
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kather Jerome Lawyer of “Faminty 
atre” telly me this program still prefers 
adaptations of the classics but is buying an 
occasional original. Father Jerome says the 
biggest fault in scripts submitted to him is 
“Preachiness.”” This they do not want. They 
do want stories of human problems with 
wide appeal, even an occasional comedy, 
light drama, or fantasy. Pays $150 a script. 
Submit) to “Familv Vheatre,” 7201 Sunset 
Blvd... Hollwood 46, Calif.. and enclose a 
self-addressed, stamped manuscript-size 
velope for return. 

Iwo other continuing markets are “Stars 
Over Hollywood” and “Grand Central Sta- 
tion,” given in previous issues of 4 & J. 

the moment, television olfers little 
flor the tree lance writer on the West Coast. 
Most open market shows are now being 
done trom New York. Only possibility here 
is resumption of “Silver Theatre,” handled 
by Young & Rubicam Advertising Agency, 
but no contirmation as vet on starting date 


NEW YORK—BRUCE STRASSER 

It's well into fall and Radio-TV Row 1s 
humming on all wave lengths. Advertising 
budgets have been set, show formats have 
been decided upon, and script editors have 
an idea what they are looking for. And 
they are buying scripts for the next 13 or 26 
week periods. So now is the time to hit them 
with those pet plays and adapted short stor 

Since the last issue there have been some 


changes in Radio Citys 


\T NBC 

Pom Adams is ow script editor at NBC 
He needs half-hour mystery-thrillers for “ Phe 
Clock” and “Lights Out.” Spidel is taking 
ever the Chevrolet ‘“TVeletheater” but the 
format is unchanged. Half-hour originals 
and adaptations. A new show, the “Arm 
strong Circie Theater,’ is very strict about 
wanting oniy human interest half-houw 
cripts. “Camco Theater” specializes in close 
ups with emphasis on characters. Half hour 
also, Lhe “Fireside ‘Theater’ is packaged 
by the Compton Agency (630 Fifth Ave.) 

Martin) Kane.” is not open to 
WHIters The other shows at NBC 


ona wilh 
Pree 


44 CBS 
Arthin Heimeman tuys scripts tor “Studio 


Journalist 


lise a lew Lew sllows Sut 
\s Fate? needs half-hour scripts that tit uti 
“The Web” is written by a Mystery Writers 
of America contract writer. A new. show 
the “Prudential Family Hour,” will be buy 
ing one-hour originals and Ammodent will 
soon have a half-hour crime show on the an 
it CBS. The “Nash Airflyte Theater’ is 
packaged by Music Corporation of \merica 
Artists, 598 Madison Ave. “Tony Ford re 


CCIVES scripts. 


REALISTIC NOVEL 
JOHN WILSPACH 


lhere has been a wend, and it is an oun 
usual one. awav from the commrunicatrons 
In many particulars radio 
mid television, alone with set forms of [i 
tion, have become so set stiff that 
riature readers, for vitality and versatility, 
have turned to the realistic novel. One can 
call this form of novel clinical, hard-boiled, 
mad too open in language and sex descrip 
tion: the fact is that Hemineway, Faulkner, 
Farrell, Caldwell, Dos Passos, O'Hara, and 
others—all different as writers—have made 
and fortune this tield. We think 
ol these men as established. It appears that 
newcomers are welcame, and that is why 1 
wish to introduce to vou Calder Willingham, 
the new white hope, who is coming along 
swinging. His career proves that there are 
penings for ot! 


word slant, and have originality in’ then 


ler writers Who pale at the 


svstenis. 

Calder Willingham is a youne fellow in 
his twenties, from Georgia, now living in 
Brooklyn, with his wife and = child, who 
caimed the underdog experience, the worms 
ove View, while being at bell hop, a dish 
washer, a copy boy newspaper office. 
Magazine editors would run screaming trom 
his books even if they secretly might enjoy 
liis breaking of every taboo they ever Listed. 

This newcomei expressed spheres ot ex 
perience that have no boundarics. His char 
acters, his scenes, are all his own—and no 
one can sav he has been influenced by Ernic 
Hemingway. That is enough to make one 
distinctive, these days. Just as a literary tech 
nician he is worth study by any one who 
wishes to write the modern novel. 

Willingham’s first novel, End As a Man, 
was published in 1947, and went through 
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TIPS FROM OUR READERS 


kvelvi Leicon is script ectitor but sees 
chance tor tree-lance scripts im the next few 
months. ‘Treasury Men” and “My True 
torv” have contract writers and are pack 


ve shows. 
AT’ WOR: 

kd Brainard takes charge of scripts. ‘The 
enly dramatic show, Prapped,” is packaged 


in by Harvey Marlowe, who has enough 
scripts for this season. 


flour editions. ‘Phe novel is about lads at 
tonetlitarv. school, in the South, alter 
vou have finished it vou have had an in- 
side view, not altogether a pleasant one, of 
everybody from the general of the academy 
down to the lowest of hazed freshmen. It 
isa stunning piece of work. ‘This year his 
new novel. Geraldine Bradshaw, has been 
rocking the critics. Phe gal isa pathological 
ase. i there ever was one, and vou also 


meet something new in the two lads in the 
storv. There is a study of the working of 
vreat hotel, from the viewpoint of em- 
plevees, that is a triumph. 

There has been considerable discussion 
cbout the realistic novel, lately, with the 
criticism that there is too much emphasis 
mosex. A good reply might be that there 
is too much emphasis on sex in life, too, 
so whv exclude it from literature? Decades 
vo, In France, Zola started the fight against 
Mrs. Grundy: and later, here, when the 
publishers put out Dreiser's Sister Carrie, 
mad then withdrew it in timidity, Victorian 
prudishness, never dead, has ever since put 
up a battle against freedom of scope for 
the creative writer. 

My own view is that the shy, seemingly, 
lady-like novel is more open to attack—on 
the score that the falséness and hypocrisy, 
and the shabby unreality, give such a false 
picture of Jife that one should be more 
shocked than at the use of a few free words. 

Phere was a triumph for realism on the 
evening of March 16, when. at the meeting 
ft the combined forces of writers-publishers 
bookdealers, medals were given for 1949 for 
Nelson Al 
eren, a voune writer, got the fiction medal 
for his The Man with the Golden Arm. a 
novel about the lower depths of Chicago life. 
Said the author: “After going around for 
years with a tin cup, it is nice to get a gold 


liction, nonfiction, and poeny 


medal. If I ever have to pawn it you may 
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F 


be sure it will be in a vood cause \ 
that, bovs and girls, is an example of 
if one is needed. 

The realistic novel is tor imature readers 
Phere is a big public for it—and growin 
lareer. The old 


Millingham is welcome in this field it proves 


rountines tire. Tf Calder 


that many newcomers may be overlooking 
novel be just 


rood bet. The realistic 


the ticket needed to get alone to success 


PHIS QUERY FORA SAVES ME ‘TIMI 


RONALD |. Cook 


irticle 
are the result of queries sent to editors and 


it least 200 


Ninety percent of the 
Okaved by them, and as I sell 


articles a vear, | obviously have a large num 
| found 


Writits 


ber of queries on the go. However 
out long ago that in my case, at least 
articles blindly without first querying. im 
a waste of good time, which in the lite of 
a full-time tree lance is lost money 

Writing standard queries, however, ais 
takes time. So I developed ihe query sheet 
shown here. It was done in mimeograph 


so that there wasn’t too much expense in 


GTOSS 


Cant 


volved, as [I use these sheets by the 
which goes to th 


In addition to the one 
editor, a carbon COpy ol the same 
inoimv file. Thus always know which edi 
tors have been quericd on what story 

‘The date, of course, lets one Know just 
when the query went out and if a long 
enough time has elapsed to forget about th: 
if one hasn’t heard trom 
Some editors 


she et goes 


original suggestion 
m editor—and try elsewhere. 
don’t answer queries in which they are not 
interested. ‘The bulk of them do, howevei 
and the line “editor’s remarks” enables him 
to scribble 
trouble of having a letter typed 
is popular with editors. 

Phere ts space on the query 
spaced, and this | 


his answer without going to the 
I his idea 


sheet lor 


about 250 words single 


Covel the outstanding 


find as ample to 
articles. If 


points On Space Is 


needed, it is a simple matter to add another 
sheet. 
Lhere 


ber of words vou feel the 


is also room to mention the mun 
ticle will require 


or what you can make trom the 


SLOTY, plus 
the number ot photos you have or be hey 


vou can get 


Readers may like to add additional porn 
o this query sheet which ts Howl Here 
vith a successful exampl but alte 
ne with it for a while | have found it satis 
lactorv im every Way. So ab vou Want to us 
it as is, on adapt it, go ahead, and | hope 


you find it as valuable as I do 
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QUERY FILE NO 


Ronald J. Cooke, 1222 University St 
Montreal, Que., Canada 
M Arquette 4531 


WORKING. TITLE DATI 


SEGGESERD LENGTH 
PHOTOS AVAILABLI 


REMARKS 


HAVE YOU A PICK AND 
PECK SYSTEM? 


PATRICIA PRINCI 


youre interested oa “Flow to Wan 
1000.00 and Influence Editors” formuta 
i another word! For editors don't 
front door and agents don't 


ion t reac 
beat down my 
rusit over each other after my articles! 

But 1 do augment my small stenographic 
by producing brain-children in the 
form of articles, radio-newspaper questions 
ind quiz programs 

In the tirst place, have a desire to see 
print 

Second, have an a 

sec a check with mv nani printed on it! 

“Take It or Leave It” job always 
sulted inomy “Pakine’ it! At the ave of 13 
wits, and brass, pio 


(and what person 


doe sn't: d desire to 


| | 
collected) my COULTALC, 
ollice of our county 


ceeded into the 
paper The Nei Crazette and in 


quired if | could be correspondent from: my 


news 


Later, | leit there with a bundle of en 
clopes, a sheal ol white paper, and a job 
lat no one else in the conimunityv wanted 


which mo one wanted to help, and in 
particularly interested 


vlaich iit Obie Wills 
til hold that job, and the situ 
sam reverse! 

Phat later provided a stable background 


or an article ta The Country News Write) 
which brought a check 


lips tor Scribblers, 
I 
for small. but I 


sound 


futhor lournalist 


have a reputation of en 


a check! 


Write about familiar peopic and thins: 
I learned that long belore I ever read or 
heard it! In fact, IT sent some of my college 
Fnelish literature examination Questions 1 
Stumpus Court) program on a \Viemphis 


Penn., radio station 


their worth, — for 
and I found mvself the 
certificate at 
table is a 


literature 


Iwo proved they 
“stumped” the jury, 
S4.00 merchandise 
\ walnut 


in Enelish 


owner of a 
a furniture 
monument 
ind that program. 

\nother question clicked with “Prath ot 


store. end 


fo my course 


Consequences” program, and found my 
self with check for $5.00. 
Being a stenographer for the government 


includes both disadvantages and advantages 
so T captured on paper some of my exper! 
ences the National Park Service 
Farmers Home Administration, incorporated 
them short article headed “A) Steno 
grapher for ncle Sam.” The Office 
it and paid me $13.00. 

have a predilection for attractive 

\n array olf on paper can “perk 
mv brain with the thie 
ads claim certain tonics will! 
of those occasions, | decided to arrange 
lettersSTENOGRAPHE R, and 
“S is for Superior work.” ete. et 
It took only a think 
term which each letter could stand for. 
Office Econemist snapped up that page 
S500, 

Not 
newspaper picture 
President 


with and 


into a 
used 


tives. those 


up” same lorce 
paper 


ein with 


few minutes to 


Was with 
of an hold 
Pruman. the 


lone ago LIN presse 


longest 


me out to 

icket. (14-foot) ever issued by railroad ot 
lices ‘in Washineton, D. ¢ 

Iamediately Clipped the notation, 
ed it the following morning to “Ouiz’ 
column ino This Week magazine Seven 
months later | was rewarded by seein ! 


rrestron i and rece ivin two 
dollar bills! 

During spare MOMeENES IS to 
keep vou eves open for items ol this kine! 


If vou suffer trom delustons 
there's ho room it | 


| rb 
thev're 
your 


million dol 


check! 


It’s worth a 


ect a little 


M0) 


lars to morale to 


GIVE YOUR STORY 


Prompt Service $4 fo any §s 
BAYARD D. YORK 
294 Raymond Road West Har*ford 7, Conn 


Decenhes JO50 


typewrit tw t lictionar 
n ne the Paln e 
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got t t t tr les 

r it Ww va nere 

Luck t t But witt 
F helt know be 

| y again -Adam Aretz, Tarentu Pc 


“NEW Opportunities NOW 
For Fiction-Trained Writers 


Free Sample Lesson Shows How You 
Learn ot Home to Write Better Short 
Stories, Mysteries, Articles. 


tter Short Stories. Novels. My 


Ma 


R teries 


ne rade 


Newspaper Books Rad 


Write Sell 
vere + more to + 


They 
their 


ther b than reiect. Why? Beca 
f r moterial not ellin r payvir er igh 
+ ec Q that 
iman 


Iauire technique how reat human 
ilmer 
rain 
tab 


tar find + moct rect rond ¢ r 9 


ter r today. 

Approved 
for 

Veterans 


Palmer Institute of Authorship, 
Founded 1917 


he Art 
writing, Momber, Mat’) Home Study Council 


Desk G-120, 1680 N. Sycamore, 
<8 Hollywood 28, California 

ok Polmer !nstitute of Authorship 
FREE 1689 N. Sycamore 
Hollywood 28, Calif., Desk G-120 
esson and free b 
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TRADE JOURNALS 


and pecific examples of human _ relatior 


PUSINESS 


Advertising Age, 100 E o St (W-10' problem sg prod fillers. Ordered 
: > ly t 41): ons mate a Act prices by 
Spot news only, wi h iu on . Trained Men, 1001 Wyo cranton. Pa. (Bi-M) 
successful 1 order ope ation, or estab orde’ Bppren= 
siul mail 4 ices, foremen, executives, 1000 to 2500 1400 
business men, 1000, storiette or short sane to 2500 articles on sale business office 
length, with mail order theme. Zobert L. Fontaine ioe, F. B. Foster. Acc > 
Acc. Cartoons by arrange n 
American Business (Dart: l Pub Inc.), 4660 Ravens- F TRADE JOURNALS 
wood Ave., Chicago 40. (M-35) Factual, time’y stories on Aero Digest, 515 Madison Ave., New York 22 (M-50) 
modernizing methods in office and administration field Technical ¢ the aviation industry, aerona™tical 
to 2000; personality stories on top inAag nf n, whic? engineering ction, military aeronacitics Nathaniel 
have a news phase: fille: yn office met! Mir { Isc up, Pub 
cuts. No stories on retailers ar Air Conditioning and Refrigeration News. 450 W. Fort 
No photos Whitmore Pub N (W-20) Informative articles on local 
ranged in advance of ating electrical app!ti 
Bankers’ Monthty, 536 S Chi conditioning ins ati news Gorge 
Short technica articles f 6c iine, Pub 
ferabiy signed by banker s Transportation Magavine (Import Pubs Inc.). 8 
Barron’s, 40 New St N St New York 4. (M-50) Artie’es on shipping by 
tive business anciz 00-1500 ering air s ping, hand’! of air cargoes, air 
port 5e min faciities, eir shipping costs, etc. Special assign- 
Burro’ghs Clearing Hovse, 6071 2nd B's 1 Richard Malkin 
(M) Query editor on bank operating and n gement rican Baker, The, 118 S. 6th, Minneapolis 2. (M-25) 
artic'es Wenry J. Boone 3 A Articles on baking innovations examp'es ¢ good mer- 
Commerce, 1 N. LaSalle St., C " 4 M-25) I ( ing bakery management Wi'tfred E Lingren c 
1 
queries on f ure br'siness ¢ 3 
Credit & Financial Manage ment, 1 Park Ave., New Y¥ American Bicyclist, 461 8th Ave N 1 M) 
16. (M-25) Artic’es on general credit and ain Articles yele days les g 
lems of anufacturers and jobbers. R. G. Tobin. Ic, Puo deale displays, etc 
Forbes Magazine, 80 5! Jew Vork 11 (9-M 2 American Boxmaker (Howar rd 
New cevelopments in busi nee—mnanagement ast on St., Chicago 
selling, merchandisi accounti 1000-1500. Mo 
staff-written Occasionally outsid writers ibr iy vit 
B. C. Forbe Good ra‘es container JW. Knight : 
Good Bsiness, Lee's (M-15) A and Cheese Review, 4 
and 
sales t iz mate dealers: how-to-do-it articles < build 
Gersin E ds on anti artic'e. (N ng aintenance, repair and conversion. with sten-by-str; 
| 1950 report) materia used, drawings, photo Edward (3 
Nation's 1615 H. S NW Washingtor Vit 
> << (No copie ( ) Busine 1 € D5 American Carbonator & Bottler, Suite 00. 316 Peachtree 
Lawrence F. H Qu G ute A t., N.E Atlanta 3. (M-50) Illustrated articles «n me 
Opport nity, j I M-! andising, advertising, prodvction. se'ling anage™ent 
se tic iv i TSA 
te 10 to le ‘ 
a7 hnentle an i 572 Madi: on Av New York 29 
‘ (M-50) features on druggi-ts or drvg stor or 
men Thaddeu: ) biject to pharmacy 500 word s ess storie 
Printers’ Ink ) n fountain, excellent prescription depts Royden Stewart 
+ 3 photo $ Pubd 
Gh American Gas Journal, 205 E. 42nd St New York 17 
Public Accountant, R Articles on gas production, distribution, also industrial 
Blvd. Los Angeles b se Elliott Taylor. 1c, Pub 
; ng American Hairdresser, 309 W. Jackson 6 
(M-60) Items o unusual interest to bea ud - 
Purchasing, 20 3 vert ising romotional schemes, etc arto 
Query on ar on Kev'ay. lc, Ac 
alitie mate American Horologist and Jeweler, 1549 Lawrence St 
Sales Management, M) Denver 2 (M) Illustrated articles, to 1500 or welry 
Articies on arket disp!ays, promotiona!] ideas for watch repair departments 
Entirely staff-writte 
Savings Bank =~ (N 
50) Savins 1 ivest n 
ic, (Seldom b ree-lance POETRY BOOKS (cloth) $129.50 
eee of the Times, P. O. Box 1171, Cine.nnati. (M-3 Have your books published not just printed. There | 
is a difference. Novels by special arrangement 
OT anc a.y ng ampa'gn « 
1000 to 1500. ‘5c to Ic. Pub. (No 1950 report.) Misc. Books. 10000 book accts. Ref. Dunn & i 
Bradstreet. 6 weeks delivery on small books. 


Specialty 


plrational articles bui't aro nd direct. ing THE STORY BOOK PRESS 
1435 Second Ave. Dallas 10, Texas 


Minchin. Ic, Act 
Supervis‘on, 95 Madison Ave 
management executives a 


FOR THE PERF ECT XMAS GIFT 

WE INVITE YOU TO SATISFY YOUR CUR about how a critic practices what she teaches anu 
WHY she is able to help hundreds of writers to set? WHY her textbooks are transcribed into Braille? 
WHY she has lectured approximately 1500 times? WHY she is included in WHO’S WHO? The answer is in 


THE DEVIL’‘S HANDMAIDENS 


By MILDRED 1. REID 
An absorbing nove! of life and love when witches were hung and wenches were whipped. $3.00 from Bruce 


Humphries, Boston. Or Xma opies will be mailed and autographed by the author at Dundee Rd 
Northbrook, II! 


Io Iuthoy Journalist 


beacon guiding light 


but Beacon 


isa newspaper 


The upper-case initials are as important 
'O us as capitalizing the name of your 
newspaper — and as proper. 


Because a beacon is a guiding light. many 
newspapers have chosen the word as ther 
name or part of their name. And as a 
name-—a proper name, if alwavs rates a 
capital 


By 


the same logic, Coca-Cola and_ its 


popular abbreviation Coke rate capital 

initials, for both are proper nouns —the Tsk for 
registered trade-marks which distinguish hath 
our product. rhe 
We point this out because it is a matter e sam ny 


which is occasionally overlooked. And 


besides, good practice requires the owner 
of a trade-mark to protect it diligently 


THE COCA-COLA 


COMPANY 


Dec ember. 19051 


| 
& 
TRADE-MARK ® 
‘Coke 
TRADE-MARK ® 
+ 


watch repair and jewelry merchand unusua 
or clocks, historica! materia! Cartoon bear 
maker or jeweler s'ant $2. Orville R. Hagans 

American Ink Maker, 254 W. Jist S New Y 
Articles, 3000; news of ink trade. J 
Pub 


(M-Free) svete ative articles on power laundr 
services, liner 
hh. Schv Acc 

American ‘Paint ‘& Oil Dealer, 3713 Wa 
St. Louis 8. (M-20) Articles on merchan 
accessories through paint, hardwa r 
stores, with photos, to 1000; car 


American Painter & Decorator, 3713 
St. Louis 8, Mo. (M-20) Articles on professi 
business-getting ideas; photos Geo. Boardma 
Ic, Pub. Query 

American Paint Journal, 3713 Wash 
Louis 8. (W-10) Articles, news items, photos 
paint and chemical trade. G.O. 5S 

American Paper Converter, 111 W 


watche 


in Vollmuth 


American Laundry Digest, 21 W. Huron St., Chicago 


ul 
Roland I 


upp! y laundries, industrial laundries Hy 


cago 2. (M-35) Articles on new prod icts ‘ 
efficiency operations of envelope dul r 
paper converters, including man t = 
tainers, cartons, boxes L. Q. Yoweil 

American Paper Merchant, 111 W 
Chicago 2 (M-35) News and feat paper 
merchants Articles on merchandis I Q 
Yowell lc up, Pub 

American Perfumer & Essential O11 
St., Nev York 16 (M) Technica! artic ilar 
ture and distribution of perfume soaps, cosmetics, etc 
news about ranufacturers; photos no retail-irade 2} 
teria Wi Lambe: Varying rate Pub 

American Printer, 9 E. 38th St.. New York 1 30 
Articles to 2000, om trade of printing. Roger Barton. %X 
Pub 

Art Material Trade News, 127 N. Deatborn azo 
2. Material for manufacturers, wholesa'ers, deae n 
art materials, 500-1000, with photo Edward H. E 1 
2c, Acc 

Art in Flowers: The Floral Design Monthty, 8 Avenue 
of the Ameri New York 1. Feature articles of interes 
to retail florists and greenhouses, to 1500; aies idea 
Winitred Carmner. No pay 

Automotive Digest, 22 10. (M-25 
Methods and manage Ww idea 
imterest to car dealer nde service garage 
men, to improve service timu ate tra red /ct 
Operating costs 500-1000 vith phote I 4 he 
Rates according ‘io merit 

Automotive Retai-c atur 
Pertaining to au supp.y d inde 
pendent John A. Warren 

Aviation Age, 205 E. 42nd 
Articles on desigt ance 
and operations of na 
tenance shortcuts os and drawings 
illustrate a necessity Stockwe. Approx. 3¢ 


min., Pub. Query 
Paker’s He:per, 105 W. Adams, Chicago 3 


MERIDEL LE SUEUR 


6 times in Best cargo Stories © € Contr 


leading magazines, author of Ne rth ar 
3 well known chil the s books, w hely 

that rejected manuscript ar fr tt rit 
will learn the basic structure of tt t 
nove! $1] per thoucand w 190 


Minn 


tor 


For Authors 


| 


Pomphliet Distributing Co., Inc. 
313 West 35th St. 


A LOW COST PUBLISHING SERVICE 


We orint, publish and distribute your manuscripts 
in bock and pampniet format. Send for Bulletin 6 


THE WILLIAM-FREDERICK PRESS 
New York 1, N. Y. 


PROMPT TYPING SERVICZ 


EDITORS appreciate and BUY readily manu 
correct style, with 
«rammar 

Excellent 20 ib bond 
Reenforced envelopes 
NOVELS beautifully tail 


appearance 
MARIE ADAMS 


480 Blair Avenue St. Paul 3, 


Novels, Stories, Books, Play Radio, Poc 


per 1000 


Wo! 


Minnesota 


I8 


Business-bvilding plans for bakers, merchandising method 
tories, personnel and maintenance articles to 2000: bakery 
news item ‘artoons. Harold E. Snyder. 2c, Pub 

, Bat hers Weekly. 45 W. 45th St., New York 19. (W-1)) 
correspondents in principal! cities. Bakery feat'ires, 
i — window displays Peter G. Pirrie Space 
tate nb 
Barre'l Rox & Packages, 343 S. Dearborn St.. Chicayo 
4 (M-2 Articles and news items dealing with manu- 
actr're and use of wooden containers, to 2000 M. B 
Veton. Pub 

uuty Gide shers, Inc.), 1004 Elm St., Minder 
‘les concerning Negro beauty shops, hair-dyes 
busines DERE with by-line of a Nero 
Beautician Ttrene Rober Low rates, Pub 

Bedding, Merchandise Mart Piaza, Chicago 54 I 
trated articles on manufacturing and :tnarketing prob’ems 


of manufacturers of mattress, springs. sofa beds, metal 
bed cots, ete. 800-1500 Robert B. Logan llzc, Acc, 
$< 


Bedding Merchandiser, 222 N. Bank Dr Chicago $4 
(M) Feature articles based on authenticated experiences 
or the retailing, advertising, merchandising of bedding 
products (mattress, springs, metal beds, soft beds, pillows 
cots, ) 540-2000, well-iilustrated Alfred M. Sa asin 
1! 5¢ 3-$5 photos, Pub 

Better Enameling, 1427 So. 55th Court, Cicero 50, Il. 
(M) Technica! and semi-technical articles on use i 
porcelain on steel, with drawings. A. B. Fried 
photos, $1 up, Acc 
1819 Broadway, New York 23. (W-10) 
Liquor store and restaurant merchandising articles, 1000- 
1500 Up to 115c, Pub 

Bicycle Jovrna!, The, 301 E. 5th St.. Fort Worth. ex 
(M-$1.50) Artic’es on successful retailing of bicveles, 500- 


€00 news items of trade Bicycle cartoons and !eg art 
Bill Q 1. Ie, photos, $4, Pub 

Billboard The, 15 Broadway, New York 19. (W) News 
and features concerning activitie in the am''sement 


field Correspondents ending spots news, 25c-40c pr 
inch. Pub 
Bookbinding & Pook Preduction, 50 Union Square, New 
York 3. (M) News of book printing and production. ant 
pamphlet and binding trade. Cartoon ideas. Query 
on feature F Myrick. lsc, news: features, Acc 
Boot & Shoe R corder 100 E. 42nd St.. New York 17 
(Semi-M) Suece stories from retail shoe stores: met 
cles 1000-1200 le up, Pub 
107 W. 43rd St.. New York 18. (Ri- 
rmation on activities of carbonated 
drink syrup producers. Jack Wax (No 


4 t 
Bottling Indvstry 
35) Specific 
beverage and soft 
1950 report.) 
Brake Service, 31 N. Summit St., Akron, Ohio. (M-25) 
ic! on brakes and brake servicing inter- 
operators of b:ake stations. Ed. S 


11 
Clay “Record, 5 S. Wabash, Chic » 3B. (M-50) 
fe of brick and clay industry, architer- 
and pictures on clay products vse. Reg - 
J. J. Svec. News, $2 ; 


Building Service Employee, 749 N. Second St., Mi'wa- 
kee 3 (B-M) Articles about or of interest to jan‘tor 
cleaners, elevator operators, door atchmen 


-d in office, school, hotei and her 1% 
lires V am H. Cooper $5, 
Write for additional information.) 
News, 5 S. Wabash, Cl! 3. (M-50 
cles on lumber and build materia 
bu lation and pictures, yard « n and 
m ard handling ee conc prod ‘ets 
n 100-20 0 word articl for “Yard Kink 
inc 


and cracker industry plant 
practical or technica articles 
stories pertaining to baking 

tk 


Transportation, 3: 42nd St New York !8 


M-50) Practical bus operati articles 1500 or 3 photos 
I F Tr Ic. Pub. News items. first 100 words 
ba n Pub. Query 

B ctchers Advor ate & Dressed Poultry, 8? Beaver St 
New York W-15) 0) uted artic’es dealing with 
tailers. wholesa'er ind packers of meat occasionally a 

“cher ba ed on trade background and 

de aracters ; toy M. Cohen loc, Pub 

Buyers Register, The. Hayes Bldg 71 Paterson St., N 
Brunswick N J Artic’es 1090-2000, of interest to 


neta and allied industries photos Joe Rubin Ic up 


1 $2.50 uy Pub 
400 MARKETS for FILLERS 
Listed in PEN MONEZY 
Ihe mew market quarterly for fillers. 
briefs and shorts of all kinds. Selling fast. 
50c a copy; S2 a year 
A. D. Freese & Sons, Box A, Upland, Ind. 


Journalist 


Author 


c. Put 
t I i and Cracker Baker Fhe, 4 4 N 
office 360 N. Michis A 
t 
Icce 
: 
: 
: 


C, The, Curtiss Candy Co., 1101 Belmont Ave., Chicago 
Features 300-1000 l factory. office, sales 
personne! S Pi 


- ib 
Ba'timore 1, Md. (M> 
] cal articles on photographic technique, 
£00-2000 ywan 2c up: $3 up, photos, Acc 
Candy Industry, 107 W. 43rd St.. New York 18. (Bi-w- 
35) Specific information on activities of manufacturers 
and jobbers of candy Correspondents in principal citie 
Jack Wax. Acc 
Canning Trade, The, 20 S. Gay St Ba'timore 2, Md 


(W-15) Artic! news items, market informa- 


tion 

Ceramic Wabash, Chicago (M- 
News items, a ticles pottery, ename 
p'ants, executives a -ampaign producti activ 
cartoons. Vic hil 8c on news, Pub ; $1 
pg. on eatures C ery 

Chain Store Ag ad's Ave., New York 16. (M 
35) GM r, Ed rank L 


f 

4 gnments to Martin V. Me 

ritt. Mng. Ed 
Cheese Reporter, The, 610 Monroe St Sheboygan Fall 


Wise (W-10) Covers trade news of cheese industrv 
largely staff-written Fred Beisse 

Charch Business, 1339 W 3road St Richnond, Va 
Jans for lation of interest in church, efficiency of 


work, etc Mary M. Cocke. Varying rate, Pub 
Church Manageme nt, d Ave., C'eveland (M 

except I}lust t les on administration 

problems of church manager and pastor. Dr. Wm. Leach 


(Cahir Pubs.), 1114 Ist 
Merchandising and promo- 
é idry industry-—nev 

and other system articles 


heating, equipment market- 


n sa'es and service. Pub 

Coffee “and Tea Ind-stries (tormer'y The Spice Mill) 
106 Water St New York 5. (M-50) Feature articles on 
tea cotfee spice condim ing especié 


Cealing with practical 1 ir merchandising 
prob'ems E. F. Sinsmon to 1¢ 
Commercial Car Journal, é 
39. (M-50) Fea ire 

i 


N 
3 air I rtar 
Viv 1 c, Pub. (No 1950 report.) 
Journal, 437 Chestnut 
6 (M) Produ 
ef wholesate and retail 


Wes'ey 1-2 Acc 


Contfectionary-lce Cream Hudson St Nev 
York 13 >A letters of niectionery and ice crea 
turer Alfred Fe y rate de- 
on area 
Co- Op Power, 415 E. State St Ithaca, N. Y (M-? 
Articles on rural electrificatior new items photos 


Roy H. Park. 2c, Pub 

handiser, 309 W. Jackson Blvd., Chi 
cago 6 - f Arti les photo cartoon on sty 
modernize operation Acc Norman H 


Kare ( 

Commercial and Air Conditioning, 12s) 
Cntario St 6 M-3') New photos, techn. 
cal and erest to commercia 
relrige conditioning dealers, contractors and 


MLL IT FOR YOU 


/ 
reve Wve ghost-written millions ¢ 
( 
( 
( 


satistiec nent be e to hey 7 

your name it nt / ik money on your raw 
/ material R ble rate Part irs FREE 
/ “WILL HEIDEMAN- 


r Jennie Jewel Drive Orlando, Florida 


Every Typist NEEDS the new 


SENTIN"L PAG*®-GAG"™! (3 colors) 


Warns of approach of bottom of page E'iminates sloping 

vr off the page as ines Foo!proof Saves re-lyping 

Fasily attached to STANDARD machines (NOT portables) 
Price 25c—prepaid. 


WILLIAM R. LAKE 
New York 62, N. ¥ 


1650 Metropolitan Avenve 


December 1950 


EDITORIAL CARTOONING 


Now—the First book in the field of 
Editorial Cartooning,. written for the 
cartoonist and the general reader 
alike. 


Prominent cartoonists display their 
wares and add their suggestions on 
“how you can do it.” | 


@ 37 ILLUSTRATIVE CARTOONS 
@ 19 COMPLETE SECTIONS 
By 


DICK SPENCER III 


University of Colorado } 
$2.75 


Order from your bookdealer 
or direct from: 


The IOWA STATE COLLEGE PRESS 


Ames, lowa 


Press Building 


THE VERBULARY 


ze | FOR THE FIRST TIME! 
GIVES YOU AT-A-GLANCE MEANINGS 


OF VERBS 


Section of a Typical Text Pace: 


LAY to position Something so:newhere 
norizonta!lly 
To Retay to lay Something somewhere 
anew 
To Forelay to lay Something somewhere 
beforehand 
To Mislay—to lay Something somewhere un 
atisfactorily, or somewhere now 
torgotten 


al The Verbulary is a brand new invention for 
instently and positively defining the verb that 
8 be est suits your thoughts. Here is a unique system 
lassification which enables ou to explore 
ery tur ning of your thought, to follow all its 
ciations ond connotat:on It liffers vastly 
om the ictionary, the irus and synonym book 
n offering for the first time a means of rapidly 
tudying the nuances of meaning that distinguish 
verb from all the others related to it 


ra For Writers, Speakers and Students 

The Verbular is completely streamlined — for 
modern-day usage It offers a select list of verbs 
which concentrates on the most common verbs in 
the writer's vocabulary 
Add this informative volume to your library today! 
Send only $1. postpaid. 


The VERBULARY CO., INC. 


Dept. AJ, 521 Greenwood Ave. 
Brooklyn ¥ 


— 
Put 
e 
Compressed Air Magazine : rs 
a 
b 
5 
2 
5 
5 
5 
5 
5 
5 
5 
5 
5 
$ 
19 


servicemen, to 2500 Cartoons. J. R. McCallum, Jr. ! partmer Photos of window disnlavs. Jeanne Judsor 
up, photos extra, Pub <c photos, $5, Pu’ 

Corset & Underwear Review, 1170 Broadway, New Yor Dairy World, The, 608 S. Dearborn St., Chicago 
1. (M-35) Buyer news, feature artic’e for corset and (M-10) Factual articles with 2 or 2 photos on milk pre 
brassiere departments, specialty shops. Some verse. Louise curement handling and processing, merchandising anil 
Campe l'sc after Pub listributing; new or remodeled plants: fresh-bottled mi:& 
Commercial West, 603 2nd Ave., S., Minneapolis 2 and cream, cottage cheese, chocolate drink, butterm’‘.k 
Most material staff-written, or special assignment. Query nd associated milk products, 500-1500. Roscoe C. Chase 
Thomas A. Boright. 1 photos $1 ads with articles, 50c, Pub 

Cosmetics & Toiletries, 1170 Broadway, New York. (M: Department Store Economist, 100 E. 42nd St., New York 
Illustrated articles on cosmetics and toiletries sales pro Articles on department  stores—-management, 
motions in retail stores, 1000 interviews with buyers vster ations, merchandising, modernization, to 750 
merchandising stories; news items photo sales train arrangement Factual copy ghosted by 
ing articles. Jean Laurent (No 1950 report.) 1 ive if possib’e Doris Burrell. 1'sc: photrs 
C Q (The Radio Amateurs’ Journal), 342 Madison $9 rs 
New York 17 (M-35) Articles llers, photos, cartoons Diesel Power & Diesel Transportation, 192 Lexington 
on amateur radio. Albert E. Hayes, Jr. Acc ve., New York 16. (M-35) Tlustrated articles on Diesel 
Crockery and Glass Journal, 1170 Broadway, New York : > operation and maintenance, in power generatio: 
(M) Tllustrated articles on china and glass and t i ruck and Diesel-electric locomotives, rail cars, 
Sales promotion stunts in retail stores, 1000 s actors, etec., also articles on economics of p'’ant oper.- 
with buyers; merchandising stories; news items; %3, tion, 500-2000 Brian P. Emerson. About le, average $15 

training articles Jalter Reese Browder. $1: , per page. including photos, Pub 

c, Pub Diner and Counter Restavrant, The, 247 W. Front St, 

Curtain and Drapery Department Magazine, 230 5ta Plainfield J. (M-30) Articles on successful operators, 
Ave., New York 1. (M) Illustrated articles on merchan- iine ive-ins, and counter restaurants, 1000-4009 
dising methods of outstanding curtain and drapery de- sca a ating to field photos. Ros Willett. 1c- 
photos $2-$5 

Distribution Age, 100 E. 42nd St., New York 17. (M) 
Articles on all phases of national distribution, to 1509 


HERE is Approx. 2c, Pub 
Domestic Engincering, 1801 Prairie Ave., Chicago 16 
(M-30) Plumbing, heating. and air conditioning trade 


merchandising and technical articles up to 3000. C. L 
Staples Ic, Pub 
H Drive-'nn Restavrant and Highway Cafe Magazine, 1850 
So. Manhattan Pl Los Angeles 6 How-to articles of 
interest to drive-in operators, with photos, 1200-1500 
° Roy I Stevens 2c; $3, photos, Pub. (Out of free- 
in one valuable booklet 
° Drug Topics, 330 W. 42nd St., New York 18 (Bi-W) 
for the story writer Retail drug trade. Dan Rennick. 1c, Pub 
Drvg Trade News, 330 W. 42nd St., New York 18. (Bi- 
y-15) N of manufacturers in drug and toilet goods 


Published Ww Net 
Just fields 4 Toffey, Jr., News Ed lc, Pub 
Drvcleaning Indvstries, 9 E. 38th St., New York 16 
A C T E R A-25) Feature articles, short items, and news relating 
to the drycleaning industry. Arthur P. Nesbitt Ic, Puo 
DvPont Photographic News, E. I. Dupont de Nemours 
by r C 2504 Nemours Bidg., Wilmington 98, De’. (Sen:!- 
Annval-Fr i-technical articles of interest to 
CATHARINE BARRETT sional! and an ir photographers, 750 max., with 
rtir t Ti $35 articles minimum; photos, 
yn ights, $35, outright 
booklet inciudes the series of articles, nts’, and Weer, Ww 
° : < 1 St Ni k (M) Artic'es on department store 
concluded in the October AX], written rchandising infants’, children’s and gir!s’ wea: 
y ane o e most successful) writing Amy Vossen. 1c, Prb. (No 1950 report.) 
by of th Fastern Dealer, The, 115 South Ave., Media, Pa. (M- 
teachers of our day, ; Farm equipment dealer success stories: interesting 
PLUS agricultural events, Eastern locale, where farm machine”, 
we ed 161 items, photos. Grant Wright. 1%2c, Pub 
her handy character chart and exercises Eastern Feed Merchant, The, Garden State Bldg., Sea 
: arrett’ » > “Obsession.” le City. N. J. Trade articles of interest to 5000 feed 
“Basic Human Needs,” Pechnique of the state A. Haffert 
“ H Pditor P-blisher, 1700 Time New York 18 
arming, and rom I ifc into Ficti n 
is bringing her highest praise from writers U. Brown. $4 a column up, Pub 
who are SELLING THEIR MSS 


Special Introductory Offer NEW WRITERS 
90 Cents (reqularly $1) | © you the benefit of twenty-five years o 


rier Aaqnuscrip Cri iti 

by Willard FE. Wawkins (cloth bound) WE KNOW HOW 

ONLY $3.00. postpaid. references Confidential Terms reasonable 
INTERSTATE CLUB RVICE 

i 222 Wilkens Avenu San Antonio 10, Texas 


3335 


Author & Jourralist 
Denver 10, Colo. 


HOW MANY POETS? 


One milli can help vou meet this 


CHARACTER 
our honest, friendly 


for 90 cent 
at wittin vour reach. Send 


HARACTER an HE DUE ~ceed 
poems (not to exceed a total of 

4) lines) plus s.a.e.—S1l. Trv us once 

Name Street sou'll come again, (Book lengths on re 


City State 


THE POETRY CLINIC 
P.O. Box 352 Roseburg, Oregon 


Journalist 


a 
oO 

| 


ment stores Acceptable subjects; a good department ar- 
li lent, a successful promotion, a good window, @ 
( counter display, a time or labor saving gadget or 


gement, an exainple of ‘‘good showmanship”’ either 
or outside the store, an advertisement or series 
} brought results, an attractive and effective remodel- 
ng or modernization job, a success new store, particv- 
ar.y one opened by a returning serviceman. Photo or 
vi of 50 to 500 words. lc, Pub 
St., New York 16. (Fortnight) Arti- 
companies interviews with public 
A. Andrew Ie, Pub 
Merchand’sing, 2 E. 38th St., New York 
features on merchandising of gas appli- 
gas-fired air conditioning units H. O 
printed page, Pub 
of Canada, 481 University Ave., Tor- 
(M) Merchandi Sing stories suitable to 
1 ada to improve store, 


(No 


Sayers. ‘le, Pub. 1950 re- 


New York. (M) Brief, illustrated 
stationery, office equipment ana 

ur allied advertising, etc., based on actual 
interviews. Thos. V. Murphy. $10, plus $2 tor each photo, 


Gift & Art Buyer, 212 5th Ave., New York. (M) Brief 
interv.ew illustrated, on retailing of gift and art, home 
decorative accessories, greeting cards, allied fields, promo- 


neithods, advertising, etc Thomas V. Murphy $10 
pl 2 tor each photo, Acc. 

Gass D gest, 225 Lalayette St., New York 12 (M) 
Factual, objective articles on the flat glass and ailied 
industries also, articles on retailer business building and 


how arlic.es on insiallation and uses of flat glass and 
allied materiais. Frederick D. Rich toc up, Pub 
G ass Industry, The, 55 W. 42nd St., New York 18. (M) 
es covering the-technology and production problems 
a manutacturers; news and features. Good rates. 
Gcocer’s Digest, The, 308 W. Washington St., Chicago | 
(Vi-20) 750-1500, about successiul independent 
r ndising methods that can be 
featurettes, 300-500, about single 
phase tore opelaior; photos; cartoons about grocers 
Horace Bark Ll 2¢ photos $1 up; cartoons $2-$5, Pu» 
Handbags and Fashion Accessories, 1170 Broadway, New 
York iM) grief merchandising articles on handbags, 


cerchiefs, jewelry be.ts, neckwear, etc., Irom 


oute\aading department stores personnel news Betty 
He d Pub. (No 1950 report.) 

lardware Age, 100 E. 421d St 2-M-15) 
Illustrated feature on photos 
a $12 page (abou 

liardwave & Yarm Equ p nent, 214 Ww er oe Bldg , Kansas 
City Mo (M-10) Illustrated articles on retail hard 


DISTINCTION OF MEN 
Bob Downe) 


The tyro has a masterpiece, 
\nd puzzles where to try it; 
And so he checks the market lists 

Deciding who might buy it. 


The pro. though, checks the market list 
Before he writes an item, 

For first he picks out whom to sell, 

hen 


figures what to write ‘em, 


SELL IN THREE MONTHS 

OR MONEY BACK 

IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . . 
AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 
stories . . articles : serials .. series 
Now I'm teaching it. 


ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundamentcls of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 
WILL HERMAN 
Room 328 
7016 Euclid Ave. Cleveland 3, Ohio , 


RAAAAAAAA LAA AAAA A 


Electrica! Merchandising 0 WwW Ne 
Electrical South 6 P NE 
Electrical Whotesaling N. 4 
I 
Excava Engin ng | 
H W 
(2-M 
Fashion Topix M t 
K 
Feed Bag, The i 
Feedstuffs I 
Film D N N 
Fishing Cazette I 
j 
Fleet O ‘ rh 1 | 
I ta Service 
Fueloi! & Oj) Heat 
Fur Trade Revie, 
Furniture Age 
f 
Fornitcre Man actorer } 1 N 
{ I i q 
4 
I I 4 
4 
Gari n Magazin I 
4 
ange 
R. K. SHIPLY 
Frankford Avenue Phi'a hia 34, Pa. | 
Decem! | 


ware and farm equipment dealers, 800-1000 preferably 
about members of Western Retai! t & Hardware 
Association. I. L. Thatcher. 1c, / 
Hardware and Housewares, Daily News B'idg., Chicago 6 
How-to-do-it photos and captions on display idea me 
chandising tips, operation procedures, for independent re 
tail hardware stores $4, Pub. John F. Shrock 
Hardware Retailer, 333 N. Pennsy!vania St., Indianapo- 
is 4 (M-25) Illustrated hardware merchandising fea 
tures. Glendon Hackney. Ic, Acc 
Hardwere World, 13: Market 
(M) Limited market in 11 Wester 
merchandising stories, also sporting 
china, giass, toys, cartoons 100-1000 1c 
Photos, $3 each 
Hat Life, 1123 Broadway, New York 10. (M) Query « 
_ hat trade features. Ernest Hubbard. Good ra 


ce. 
Heating, Piping & Air Conditioning, 6 N. Michigan Ave 
Chicago 2. (M-35) Articles covering de 
operation, maintenance, of heating, piping and 
tioning systems in industrial piants and large i 
up to 2000; mostly by engineers Cc. M. Burnan 
Good rates, Pub 

Highway Magazine, Armco Drainage & Metal Products 
Inc., Middletown, O. (M) [Illustrated articles on drainage 
cperation, improvements on public highways, railways 
airports use of roads and streets, 800-1200 cartoor 
W. H. Snindler. 1'2c, photos $1, Acc 

Home Furnishings Merchandising, 1170 Broadway, New 
York 1 (M) Articles on salesmanship, adve g. de- 
partment and window displays, as pertair 
chandising of furniture, upholstery fabrics, « 


eries, f'oor coverings, lamps and hting 
1149e° photos, $2, Acc. Lillian Wei 
Hospital Management, 100 E. Ohio St (M 


Materia! offering hospital executives i 

services to community to 1500, with photos, draw 

Frank Hicks. Ic; $2, photos, Pub 

Hotel Bulletin, 342 Madison Ave., New York 17. (M? 
A 


Short items and articles on hotel main ind ma 
agement, food preparation bever e 

Borges. Ic, Pub 
Hotel Management, 7] Vanderbilt Ave, 2w York 17 
35) Articles on hotel financing, ms enance, oper 


ation, remodeling a'so high class motor courts, 2000 


(Always outline in letter first.) Action photos. Walter O 
Voegele. 2c-3c, Acc 


Hotel World-Review, 71 Vanderbilt Ave.. New Yo 1 
(W-10) Hotel and travel news. Query. R. T. Huntington 
to Ic, Acc 

Housewares Review, 1170 Broadway, 1 (M 
Tilustrated news, feature, promotional house 
wares, bath shops and majo: 309 
700. Julien E'fenbein. 1!2c, $2 

Ice & Refrigeration, 435 N (M 
35) Ice-making, cold-storage gera e 
news of new plants and improvements ocker torage 


food processing. Articles on ice merchandising H 
McDermott. ‘2c, Pub 

Ice Cream Field, 19 W. 44th St.. New 
Merchandising and promotion ideas used o1 | 1ed 
greater sales of or retai How 
Grant toc, Pub 

Ice Cream Review, T 5 N. 5th at W 
waukee 12. (M) Well-illustrated ar 
of operation of ice cream plants, new bui'dir 
plants, merchandising plans. Edward Thom 
$1-$3 

Ice Cream Trade Journal, 305 E. 45th St., New York 
(M-25) Convention reports (on order) artic'es on 1 
agement, manufacturing, distribution and sales a v 
of special wholesa'e ice-cream compan 900-2000 


Rabulto. Ic, Pub 


Implement & Tractor, Graphic Ar Cc 
Mo (M) Features on taim ng 
conservation, irrigation, and other ‘ re 
farmers and partic nt dealer 
sonal news items of t fro t i 
correspondents. H. E ) $ 

Implement Record, in F 
(M-25) Material mostly secured re trom trade, | 
occasional news purchased Query R I Reinha 


Ic, Acc 
Independent Monthly, The, 706 Thompson Bids I a 
Okla. (M-15) Articles on oil econoimn 
nical, field, producing 
interests only Rarely 
Acc. Query 
India Rubber World, S86 4 
Technical articles on eco 
news, 2500. R. G. Seam 


NOVELISTS! HERES YOUR BOOK! 


Is your subject usable? Can you plot it, give it 
timeliness, significance? Sound, detailed, practical 
discussions in ‘The Technique of the Nove by 
Thomas H. Uzzell. New second edition of this au- 
thoritative work. Sent to you by return mai for 
$1.75, by the author 

THOMAS H. UZZELL 


Stillwater, Oklahoma 


Industrial Finishing Magazine, 1142 N. Meridian S 
Ndlanapolis 4 (M-20) Articles of timely interest and 


nufacturers who paint varnish or lacquer 
preparation before 
decorative coating 
H. Rohr. 2c, min 


Industria! Retail Stores, Southern B'dg > 
M-2 Merchandising articles and 
company t > operations, 500-1000 Hw] Bronson 
Pub 
Ind & We'ding, Industria' Pub. Co., 1240 Ontar 
Cleve’and 13. (M-Free) Constructive articles for the 
welder G we dir nformation, ir 
eqnenes t. 
Infants’ & 1170 Broadway, New York 
(M) Art ising of aunts’ and chil- 


buyer 
"d. Doro 


1 sales promo- 


Stote. 


aren s wear 


lion event 


th 
Pub 
In‘tand Printer, 309 W. Jackson Blvd 
9 ructive articles on production, se gz, 

»biems of printir industry J. L. Frazier 
Institutions Mag Prairie Ave., Chicago 16 
(M-25) Articles ent, maintenance and 
ment of m and mass housing oper- 
artoons, Acc Ic, photo: 


atior photos 

$2 up, Pub 
Insurance Field, 131 W. Main, Louisville, Ky (Liie 
Ed Bi-W-15 Fi Edn., Bi-W-15) Correspondents c.v- 


casualty, life insurence news in all prince 


cities | Crowe!l, Jr 50c inch, Pb 

Insuran: Sa’esman, 1142 N. Meridia: anapo.is 
6 Ind. (M-20) Articles by life insurance ? about 
t r method Robert Osler oc, Pub. (Buys little fron 


Blue Printer, 506 S. Wabash 


Ar po on 
mercial blue “no ib 
ress c'e ew e, write 
editor f Tr photo 
Pub 
Irrigation Engineering and Maintenance, Sterling Bide 
Port Lavaca, Tex Correspondents needed in a.) irr 
t Ruel McDaniel 
J Circular-Keystone, 100 E. 42nd St New Yo 
17 lustrated stories 1dow 
Ing t 
ed n spe 
1200-150 ine 
Jewelry, 381 4th Ave 
( all aspects of jewelry rade 
trend personne P I Gew Zz 
venile Merchandising, 114 E 
( ) eature on outstanding 
el and tores, he € 
G $2.50 Pub 
indiy Age, 9 3é st 
icles on power 
( dr Cit I p iW ail 
Ne t lc Pub 


Guide, 


inta 3, Ga M-50) A;vticies 


Se 
f 


of Tooker Assig*ment 
Two of iy Ghosted Books 
Huve Sold Over 10,000 Copies 
Outnstandine Ghesting: Competent Sum 
tcism: Sal 


thetic Revision: ¢ 
in Cooncration York Agents 
j \ } 

tonics. Covers sales offer a brief 


Uicism, or suggestion of further work, separ 


te fee to bre arranged Rooks SO 
My technical books “Writing for a Living lott 
pag $2.50 How to Publish Profitably 
paper $1 Atomic Short Story Technique 


RICHARD TCOKER 


P.O. Box 148 


futher 


2) 
ibjects pertaining to milkman characters. A. D. Walter 
4 enance etc n mode Ind photos, $5, Acc 
am 1: al dry c! of the South, 750- Mill & Factory (Conover Mast Corp.), 205 E. 42nd St., 
1200 photos L e W photos $3.50, Put New York 17. (M-35) Query editor for copy of magazine 
Leather And Shoes, 10 High St Boston 10. News and and instructions. Carl C. Harrington. lc up, usually Acc. 
oh any aspect of i anu- Modern Hospital, 919 N. Michigan St., Chicago 11. (M- 
industries, or on it 35) Hospital subjects, 750-1500, from experts only. Reb 
alers, chain etc.) M. Cur igham. Pub 
rrespondents needed in al! Modern Packaging, 122 E. 42nd St., New York 17. (M- 
center Payment, lc min ¥: Fx 0) Illustrated articles on package production, design 
W. A. Rossi, Ed disp’ay, on assignment Lioyd Stouffer $20 pe Pub 
Line, The, P. O. Box 2511, Houston, Tex (M) viodern Pharmacy, Park Davis & Co., Detroit 32. (Bi- 
i50-word factual fe ith photos, « i M) Ideas used by pharmacists to promote business, par- 
ecal color of er ticularly prescription business; photos necessary; human- 
m Texa o Buffalo interest articles about pharmacists. Up to 3c, 2 wks. after 
\ ter Wa'dhauser 2! ACC 
Linens & Domestics, Modern Plastics, 122 E. 42nd St., New York 17. (M-59) 
35) rade feature Articles on plastic materials, plastic products, uses 
reads. blank and ve in adaptations, on assignment only. Hiram McCann. $20 pg 
hotes. Query. Julien Elfenbein Pub 
Liquer Store and Dispenser, Modern Retailing, 250 5th Ave., New York 1. (Q) Illus 
4 (M-30) 1 rated merc rated short articles detailing successful sales ideas, meth- 
: ne and ( av ‘ ind stunts of small stores selling stationery, office 
oons. Fr 1 ) ipplhie school needs, novelties, etc Photos David 
Locker 05 S Manley 1!2c, Pub 
riicie € 
} aint ratior e = - 
i pdger + ntice lo Ave 
artic ty and We can help you sell your stories, books, plays, art 
and poems to top-paying publications; radio, 
a ia 1 u ete V ond television studios 
d manuscript appraisal and editing—at 
AUTHORS’ AND PUBLISHERS’ SERVICE 
Ii , Leather Goods and Wandbag Buyer, 11 24-25 77th Street, Dept. AJ, Jackson Heights, N. a. 
w York 1. (M) Successful merch: 
1026 
br (M-20) Articles on all ty Pd 
ana yard management editoria 
dos 5 
yhotos artoon ,deas G S S 
report.) HOSTING — REVISION 
Marking Industry, 407 S. Dearborn 6 
Illustrated article that pe 
es, merchandi or manu! Cy Top Writers-Critics 
Yas, ‘The Bon 
lason The owe 
New York 7. Articles sianted 1 : We maintain a staff of High-calibre 
ing them how mp he 
omers, how t § Assistants —- among best in the literary 
Features up to $ field 
$10 plus $3 for h photo 
Master Shoe Rebuilder, 60 Soutt $ 
M-10) Vustrated articles on 
reb ( 
rebu W bd HOW WE WORK WITH YOU 
Meat, 39 Van Buren S Chicago 5 (M) Query 
eatures, based ot ( vs with meat-} & offic : We read, criticize (see below) Revise 
od ne er¢ ea P 
esev. 1'2¢; $3-8 Act all types manuscripts; give instruction 
Men's Wear, 7 E. 12th New Yo! News, fea 
n mer ear departments, store marke ¢ On ghosting and heavy revision you al- 
Merchants Trade 9 G ve De M “ , ss 
Tawa. n adve low our writer an extra percentage of 
) d de; me 
ity 4 sales price, in addition to cash fee. We 
article enaage a ‘‘name”’ writer, thus vastly in- 
00 or overing erritory € jing on Ind an 
re Pete el Ack K 2 
Midwestern Druggtst, 61 \ 
6, M RATES for criticism: 5Cc per 1000 
} eta f ) 
ck on nse 6 word minimum, $2.50 per ms. Fees 
MeN 
i Mik Dealer, The, 14 N W. Che 3 for other services — revision, ghosting, = 
aul Al il it ig 
a a k pla etc.——based on help needed. Please write 
seas ketche erch $ details. Est. in Hollywood 10 years. 
4} duct Edwat Phon photo 
“Salesman, The ter 40) 
Pittsburgh 1ort al ove 
very ) milk o hoine na otne: 
page preferred) on Send tor Circular 
TYPING 
THE COrY CAT 33 
Pf Electric Typewrticr 25 years experience H D BALLENGER 
$ Manuscripts 4 thousand w {s. Poetry Ic 3 3 
: per line. Minor corre gram punc- ¢ 
One irbon 
$ tuation, sf € 1509 Crossroads of the World, 102-A 
Hollywood 28, California. 
Long-established Stcnographic Service bd 
Bertha Treben Comstock Jerome, Idaho 


december, 1990 93 


Modern Stationer, Zod Sin Ave., New York 1 (M-25) 
Illustrated dealer stories David Manley. 1!2c, photos, 
space rate, Pub 

Modern Sundries, 80 Wall St., New York. (M) Fea! ire 
articles on merchandising of sundries through whole: : 
chain drug stores, variety stores, department stores, 
tobacconists. T. F. Sullivan. 1c, Pub. (No 1950 report.) 

Modern Transportation, 262 Washington St Boston 8, 
Mass. (M-20) Articles on trade, motor vehicle transpor- 
tation, 2000; pokes, editorials, cartoon ideas. Myles W 
Illingworth 

Motels & Courts, 534 W. Colorado Blvd., Box 1551 
Glendale, Calif (M) News items concerning operating 
new and proposed businesses; personality sketches ot 
motel operators; photographs. Trade space paid for new 
$1-$5, photos. Jean Jacques. 

Motor, 250 W. 55th St., New York 19. (M) Articles on 
merchandising, service and management for new car dea!- 
ers, repairshop operators, automotive jobbers Neal G 
Adair. Good rates, Acc. Query. 

Motor Age, 56th & Chestnut St., Philadelphia (M) 
Articles, 750-1500, on servicing autos and selling auto 
service. Frank P. Tighe. $30-$50, Pub 

Motor Service, 549 W. Washington Blivd., Chicago 6 
(M) Articles and photos of interest to automotive repair 
shop service managers. Send for detailed instruction 


Motorship, 192 Lexington Ave., New York 16. (M- 
Descriptive articles on Diesel-powered boats and perf« 
ance stories. Technical articles on marine Diesel subjects 
Michael J. O'Leary. Ic, Pub 

Music Trades, 113 W. 57th St., New York. (M-25) Mer- 
chandising articles on piano and musical inst an 
houses, music publishers, etc news of same; feature 
lc, Pub. (Reserves right to cut.) 

° R. DP. Journal, 205 W. Wacker, Chicago 6. (Bi-M) 
Official magazine of Nationa! Assn. of Retail Druggists 
Articles on drug store merchandising. P. I. Sletterdah 
Acc 

National Bottlers’ Gazette, 80 Broad St., New York 4 
(M-50) Features and photos of interest to the bottled 
soft drink industry; cartoons, cartoon ideas. M. J. Bec«- 
er or J. E Stevens $10 page, Pub. Uses accredited cor- 
respondents only. 

National Bowlers Journal and Billiard Revue, 50¢ 
Wabash, Chicago 5. (M) How-to articles on ou 
jobs in specific phases of bowling alley and bi-liard 
managenent. Frank Teske. $15-$30 photos, $3-$5, Puo 

National Cleaner & Dyer, 304 E. 45th St., New York !7 
(M-35) Short detailed articles and illustrations on - 
usual! production and sales methods in the 
field William R. Palmer Special rates, Pub Sma 
free-lance market.) 

National Furniture Review, 666 Lake Shore Dr., Chicago 
(M-30) Authentic home furnishings operating article 


1600, well illustrated. Mary Seaman l!nc, Act (No 
1950 report.) 

National Grocer’s Institute, Production Dept 
ville, N. H. Concise, well-written articles on f¢ ; 
operating principles, any length frank discussions b 
housewives of grocery store hagement, and compe 


GHOSTWRITER 
Twenty years experience in mending writ 
| ing for marketing. I do not tell what to do 
I do it for you. Reference women’s Who's 
Wuo. Correspondence requires return post 
age. 

NATALIE NEWELL 
2964 Aviation, A.J. Miami 33, Florida 


NON-PROFESSIONAL WRITERS 


whose storie are not 

need editorial revision oe the 
scripts. Twenty years’ editorial 
experience qualifies me to give 


snort 


Pexpert assistance witl 
helpin 

cor 


tories and novels 
other writers make es 
help YOU make sales! 
EXTREMELY MODERATE RATES 
FREE READING AND REPORT 
on one snort tory 
on Author & Journalist. Special 
courses in Writing Short Stories 
—Writing for the Juvenile Mag- 
azines—and Writing Articles 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
23-A Green Street Wollaston 70, Mass. 


you me 


Ave., New York (M- 


ix (N repo: 
Nationa! Photo Dealer, 25 
r f ul c hops; good promotion 


) es on 
stunts of camer 


snop Wolfman 2c, Acc 

(Edit al requir nt sheet i ; 

National Provisioner, 407 S. Dearborn St., Chicago 5 
(W-25) News and features on modern. meat packing 
par ts and ausage ing 1500-2000 fe ire 
25-100, new fillers ward R. Swen. 2c-2!3c 
se inch new pr Query 

Nationa! Roofer, 31 St Chicago 6. 6(0- 
word i lic f on 4 turing estimating ot 
1ooling 8, insulat news of contractor 
James M iwley 

Nat onal _R g 32nd St.. New York 16 
(M-35) Trade f es on rug clear : 
echnica ns tic a € 


Polly Beaton, 1c, Pub 
New South Baker, 75 3d St N.W 


cles on baking photo 
Newspaperman, | k, 3¢ Ma 

by working news to 2000 

ga Herbe A i 0c inch 

cartoon $1, gag Pi 

b Ne wspaper Manageme a: 306 W. Main St Masco 

i (M-10) Fa articles on necreasing subscriptions, 


HERE'S EVERYTHING YOU NEED KNOW 
TO BECOME A SUCCESSFUL TRADE WRITER 


WRITING 
for th 
TRADE 
JOURNALS 


THiS BOOK HAS DOZENS 
WRITERS MAK= FIRST SAL 
in help you « Even seasoned writer 

thi text gold-mine formatior 


that neiping them get m< 

k Covers the subject con y 

colleges and libraries. $1] 

H Las, GE S THAT WILL H=LP YOU 
NEWS & FILLERS $1. 

nta wing you wnat editor 


want, wnere you can et material and how 


WRITING POPU NON-FICTION 
writer who wants to hit this lucrat 
ark t th text is a must.” Co mains ex 
f cked and wh 
“TAKING "SELLING PHOTOS ‘$1. 
ou can become a photo-;ournalist 
explair type of pictures wanted with art 


cle now to take them and sell them Jor 


PLOTTING & WRITING POCKET NOVELS $1. 


This text will have you plotting and writing 
> type of fiction in no time. Contains 
ae of leads, and other professional 

FREE! Order any three ot above and re 
“eive Coach 1 the Cub Free 


Send check, cash or M.O. 
NON-FICTION PRESS (Dept. A.) 


Beaurepaire, Que. Canada. 
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luthor & Journalist 


| 
| 
| | 
| 
| 
| 


Pub (Overs' OCKE 

Northwestern Miiler, Vue, lic S Minneap 
Minn (W-10) Articles and pnotos dez with flour, 


grain, feed and commercial baking prod Inquire be- 
tore offering. Carroll K. Michene: ic 
Northwest Motor, 83 Columbia St., S 4, Wa 
(M-20) Articles on automotive trade, particularly Nor »- 
est region. M. R. Trepp. lic, Acc 

Notions and Art Neediework, 9 E. 45th New Y< 
17 (M) Pictorial articles about notion needlework 
departments, promotion, etc.; cartoons rwin Ress 1 
$3, photos, after Pub ry 
Notion and Novelty Review, 1179 Broadway, New York 
News of notion department buyers Merchandi = fe: 
tures A. I. Mellin l'gc, Pub. (No 1950 report. 
Oilice, 270 Madison Ave., New York 17. (M) ’ Meth 
articles of interest to office managers. Artic'es of intere 
to commercial stationer and offi Re equipment dealer 


600-1800. James Gorman (No 1550 repo 
Office Appliances, 600 W. Jac yn Blvd., Chicago 6 (M 
35) Articles on. selling ent 1200 Walte 

S. Lennartson. 2 col. page col. page 30c incl 


Pub 

Oriental Rug Magazine, 114 E. 32nd St., New York 
(M) Articles on merchandising of Oriental rugs; promo- 
tions; displays, et¢ Must be we_l-illustrated Helelia 
Harris Ic photos, $2.50, Pub 

Pacific Drug Review, Woodiark B'dg Port'and 5, Ore 
window and in- 


(M-25) Articles on drug merchandising, 

side display, advertising W. C. Felter Nominal rates, 
Pub 

Pacific Goldsmith, 657 Mission St., San neisco 5 
(M-25) Uses limited number of merchand articles 


with Western slant on successful prome 1, advertising, 
and dis ay of jewelry store items; espe y interested 
} events, 750-1250. Robert B. Frier lc, Ave.; 


photos, 

Pacific Road Builder and Engineering Review, 709 Mis- 
sion St., San Francisco 3 (M) Illustrated articles on 
leavy construction; factual mate! showing how. iob 
was done action pictures Froin fern states oniy 


inc uding photos, Pub 
O.tfitter. 657 Mission St., 
limited number of mer- 
s.ant on successful pro- 
motion, adverti and disp'ay of iten idied by 
Stationery and office ipply storie especial interested 
in seasonal items, 750-1250 Re B Pri er Ic, ACcc.; 
$3 
Package Store Management, 
(M-25) Operation articles on wine and liquor 
tores—no bars—describing how an ¢ € doing a better 
m or management job, 1000-2000. Must have 
illu strat material Query C.ark Gavin Ic 1 
& Shipping, 118 E. 7th St Plair 
Items of interest to large industria 


Chas. Bremer $30 per 
Pacific Stationer & 
San Francisco 5 (M-25) Uses 
chandising at 


381 4th Ave., New York 16 


packasze 


companies, 


agenc 


] loss and da it 
to lc, photos 50c to 
$1, Pu 

Petroleum Refiner, P. O. Box 2608, Houston, Tex. (M) 
Chiefly technicai articles 00, on >t re- 
fining photos drawing I S Dani $17.50 pg., 
Pub er 

Piano Trade Magazine, Blvd Chicago 4 
(M-20) Articles on music E. Waite Stait 
written t present 

Picture & Gift Journal, , St. Louis 2, Me 
(M-25) Articles o1 t shop framing de- 
artments J 

Plastics, 342 } York. (M) ormative 


i-tecnnica artic.es ‘ 
900-3000, illustrated 


10. (M-50) Retail 


mes Ben W. Mc 
photos 
and ating Business, 41 Grand 
ig York 17 (M-25) Articles, uStla 


i covering plumb 
lade new Photo $4 aitoon 
P combing and He Journa!, 
York 19 M-25) Articles cover il 
plumbing i ating busine s an 
managen ot uccessiul cont ors with pe - 
hent h human-interest illu uiions 1000 R 


G. Bookhout lc, Pub 
Post Exchange, 9 E 


erial on operation ot 


MARY LEE MME RLE 
Rt. 9, Frankfort, Kentucky 


Stores, merchandising, display, Saic per- 

TYPING SERVICE 

MANUSCRIPTS, ARTICLES LEGALS, LETTERS 4 

FORM LETTERS, LAGEL REPORTS, POETRY 4 

FILLERS, JOKES; also ADDRESSING and STUFt 7 

ING. By expert. Quick, depenaabie, reasonable 4 

Rates on request Reiere é 4 

4 

4 

4 

a 


December, 1950 


$1 


a 


toons 


f 


born 


Co 


news of 


tools, new materials, etc., 1500-2500; 
news of plant personnel. F 


Art 


Quick Frozen Foods, 82 Wall St., New York 5 
rticles on freezing, 
new locker 


pace rate es ($2-§5), Pub. 


‘rotter 40c inch 


land 15 (M) 


specially 


1500-2006 


Carlouls. Jonnu ‘tb. Duniavy ic; photos, 


Dearborn, Chicago 3. (M- 


Power Engineering, 110 S 
construction and oper- 


) Technical articies on design, 


tion of steam, electric, and hydro power, 500-1500. Car- 


Kramer, lc up, first of month after 


photos. A. 
‘Power Wagon, The Motor Truck Journal. 407 S. Dear- 
Chicago 5. (M) Illustrated articles on oper- 
maintenance of truck and trailer fleets engaget 
long distance hauling of freight and merchandise, 1000- 
500. A. W. Stromberg. 1c-2c, Pub 
Practical Builder, 5 S. Wabash, Chicago 3 (M-35) 
orrect technical articles on residential and smaller busi- 
ss building with ‘‘how-to-do-it"’ stanapoint, 300. James 
Lange, Mng. Ed _ Indefinite rates, Pub 

Printing, 41 Park Row, New York (M-30) Printing 
ant and sales management articles up to 1200, trade 
employing printers and their plants. Ernest F. 
photos $1 to $2, plus space, Pub 

_ Production Engineering & Management, 2842 W. Grand 
vd Detroit 2 (M-25) How-to-do-it articles on mass 
jigs, fis tures, processes, methods, machinery, 
fillers; photos, and 
M. Scotten. lc up; photos 


on 


0, Ace 

Prefessional Photographer, The, 519 Caxton Bldg., Cleve- 
Practica! articles on any phases of pro- 
photos essential up to 2c, Ace 


ional photography; 


rogressive Grocer, 161 6th Ave., New York 13. (M-25 
rated idea 
success 


articles, 100-200; grocery trade articles, 
stories, 1200-1500 photos Carl 
Acc Original jokes with grocery slant, 
photos of food window and interior 
“disp! ays, $3 to $5 each 
Weekly, The, 62 W. 45th St., New York 19. 
i about and of interest to book trade, 
Frederic G. Melcher, Mildred C. Smith 
1 of mo. following Pub. 
(M-35) 


lockers, 1200-1500; short items on 
plants, new freezers, etc > W. Williams 
c Oc, short items, $1 photos, Pub (No 1950 report.) 
Radio - Television Journa!, 1270 6th Ave., New York 


Publishers’ 


n 


>) 


2¢ M-2 How-to"’ articles about radio, and television 
dealers Mu st be well written; must have photos. A. H 
Ko! be 1c photos, $2.50, Pub 

Radio and Televisi Maintenance (International Pub 
pel Atlantic J. (M) High-level articles on 


York 17 (M) 
appliance merchandising, 


1 


: WRITERS 


3 iW) 


a of radio, TV, FM, test equipment Robert Letwin 
Radio and Teievision Retailing, 480 Lexington Ave., New 
ustrated features on radio and electric 
100-500. O. H. Caldwell. 2c-5c, 
Query 
Rad:o and Television Weekly, 90 Hudson St., New York 
Correspondents in principal cities provide news 
activities in radio and ailied industries Cy 
Low rates, Pub 
Radio-Electronic Engineering, 185 W. Wabash Ave., Chi- 


WORK TO DIRECT ORDER ONLY! 


Mag. Price 

Yankee Frankenstein Sensation $175.00 

Taxicab Tidbits This Week 250.00 

The Scorpion True Detective 495.00 

a. | have written and sold the above articles plus 
1000 others ir. the past 15 years to over 100 
different national magazines. 

b. My students—WRITING AND SLANTING TO 
DIRECT ORDER ONLY—aore featured today in 
scores of newsstand publications 

c. | have develaped a NEW—COMPLETELY PER- 

ONAL—ABSOLUTELY INDIVIDUAL — Course 
in Article Writing SLANTING YOUR PERSONAL 
TALENTS AND INDIVIDUAL MATERIAL TO 
SPECIALIZED MARKETS. 

d. No offer AS UNIQUE — AS 
PRACTICAL FOR THE BEGINNING WRITER = 3 


Title 


OR ee ROF ESSIONAL- na ever before been = 
ide by a SELLING WRITER AND RECOG- = 
NIZED INSTRUCTOR. * = 
Write for Terms and for FREE Pamphlet, = 
“Writing To Direct Order Only.” : 


WILL H. MURRAY 
Room 328 
7016 Euclid Ave. Cleveland 3, Ohio: 


| 


| 
Playthings 71 W N | 
: 


cagu 1. (M) Well-illustrated technical articles covering 
research development and appliactions in field of elec- 


tronics and closely allied fields. H. S. Renne. 4c-5c, Acc 


Radio-Electronics, 25 W. Broadway, New York 7. (M- 


30) Semi-technical articles on radio-electronic equipmen' 


‘adio and television servicing, construction, experiment, 


2000. Cartoons and cartoon ideas. Hugo Gernsback. Pub 
at rates dependong on arrangement 

Railway Mechanical Engineer, 30 Church St., New York 
(M-50) Railroad shop kinks, photos Roy V. Wright 
75e inch, Pub. (No 1950 report.) 


Refrigeration, 1070 Spring St.. N.W., Atlanta, Ga. (Bi- 
M-15) Name and fact stories on ice refrigeration, mer- 
chandising of ice and ice refrigerators, and refrigerated 


locker plants. O. J. Willoughby. $4 co'umn, Pub 


Reporter, Allis-Chalmers Tractor Div., Box 512, Mil- 
waukee 1, Wisc (Bi-M-Free) Articles, news items, on 


ir- 


construction, road building, dams, clearing pipelines, al 


field, county, state maintenance with Allis-Chalmers equip- 
ment, 1000-1500. Photos, action, construction 5c, Acc.; 


photos, $5. Edwin A. Francis. 


Restaurant Management, 71 Vanderbilt Ave., New York 
17. (M-25) Articles on restaurant financing, maintenance, 


eperation, remodeling. Action photos. Query. J. S. War- 
ren. 2c-3c, Acc 
Retail Bookseller, The, Hillside, N. J. (M-25) Approved 


articles of practical interest to booksellers and renta 


library proprietors, 1500-2500. Francis Ludlow. 1!2c mini- 


mum, Acc. 
Retail Coalman, 53 W. Jackson Bivd., Chicago 4. (M 


20) Geo H. Cushing. Staff-written 


Retail Tobacconist, 1860 Broadway, New York 23. (Bi- 


M-20) Articles on business methods of successful tobac 
conists. 500-600. Stanley Daly, Jr. 1c; photos, $3, Pub 


Rexall Ad-Vantages, Rexall Drug Co., 8480 Beverly 


Bivd., Los Angeles 48 500-1000-word articles about 
Rexall! druggists, merchandising schemes involving Rexs 
products, etc. Rus Walton lc up $3.50, photos, Pup 


Query 
Rock Products, 309 W. Jackson Blvd., Chicago 6. (M 


t 


Articies on cement, lime, gypsum, crushed stone, sand 


and gravel plant operations, ready-mixed concrete, pre 


cast concrete, and a!!] other non-metallic minerals. Brosa 


Nordberg. $25 per page, including illustrations, Pub 


Roofing. Siding & Insulation, 45 W. 45th St., New York 
18. (M-23) Merchandising features and news concerning 
roofing, siding, insulation, and storm window contractors 


Bernard Hill. 1'2c, Pub 

RTW Scout, 1055 6th Ave.. New York. (Bi-W) 
£00-word articles of practical value to women's ready-'« 
wear merchants. F. L. Botterman le up, Acc 

Rubber Age, 250 W. 57th St., New York 19. (M-35 


Articles of interest to manufacturers of rubber products 


up to 2400 M. E. Lerner. $10 a page, Pub 


Rug Profits, 386 4th Ave., New York 16. (M) Articles 


and photos on floor covering, merchandising, moderniza- 
tion, displays, promotions. Eleanor F. Duff. Ic-l!2c, Pub 


Seafood Business Magazine, P. O. Box 297, Port Lavaca, 
Texas. (M) Interviews with seafood wholesalers, retailers, 
1estaurants, in the Midwest, emphasizing Texas and 


Louisiana seafood. Photos. Ruel McDaniel lc, Pub 


Seed World, 327 S. LaSalle, Chicago 4. (2-M) Articles 
and photos on growing and merchandising seeds. Nevvs 


ed.: B. A. Hoover. ‘2c, Pub 

Self-Service Grocer, 
A grocery trade journal reaching 
ume supermarkets of all kinds. Gordon Cook 
(Write for bulletin giving full requirements.) 


114 E. 32nd St., New York 16. (M) 
managers of large-vol- 
Ic, Pub 


Service Station and Garage, 724 Cooper Bidg Denver 
2, Colo. (M-20) Articles to 1500 helpful to operators ot 


service stations and related services, preferably in Rock 
Mountain area; fillers; humor Henry W. Hough 1 


c 


up, Acc 
i 425 4th Ave.. New York 16 


Shipping Management, 


(Me25) Articles of interest to shipping managers of lead- 


ing manufacturing wholesaling 
photos. $20 per 1500-word article, Pub 

Southern Automotive Journal, 806 Peachtree St 
Atlanta 5, Ga. (M) News and 
automotive trade in the South and 


NE 


and retailing firms; 


features covering tne 
Southwest Williain 


C. Herbert. le up, Pub 
yr} La 


Southern Fisherman, 624 Gravier St., New Orleans, 


(M-25) Needs regular correspondents along the southeas'- 
e 


specifically Texas, Maryland, Virginia, th 
points in Florida. Commercial fisin 
with photos 


ern shores; 
Carolinas, and some 
ing only; no sport fishing. Also, features 
wholesaling, frozen food merchandising, 


restaurant use 


and all other aspects of commercial seafood merchandising 


Query Warren Gleason loc up, Pub 
At- 


Southern Funeral Director, 1070 Spring St., N.W 


fauta, Ga. Al 


cians; merchandising in display rooms. collections, adver- 


tising, illustrated artic 


$25,000 or more, public relation O. J. Willoughby. '2c 


to l'gc, Pub 

Southern Hardware, 
Ga (M-25) ‘lustrat 
merchandising methods 
and ret farm equip 
Ic up, Acc 


_Southern Laundry & Cleaner (Ledger Printing Co.). 
Fort Worth, Texa (M) Illiustrated operation, manage- 


ment, advertising artic 
c’eaning plant owners 
(No 1950 report.) 


Sovthern Printer, 75 


trated fact articles 
ences of p ters in 14 
col. inch, Pub 
Southern Stationer & 
Atlanta, Ga (M-20) 
interviews with Southe 
news, photos 
Southwestern Baker, 
(M-20) News and 
sissippi, So. Carol 
ida, 
rado, 
Kansas, baking indus 
photos $1 up, Pub 
Sporting Goods Dea 
Louis 3, Mo. (M-35) 
goods merchandising 
aso Au ir 
Sportswear, 342 
nical arti 
of garm 
(No 1950 report.) 
Starchroom La indry 
York 17. (M-35) Shor 
power laundry field or 
l'sc, Pub 


Super Market Merchandising, 45 W. 45th St... New York 


19. (M) Tlustrated art 


ment and operation ol 
I 


M. M. Zimr 


(N nterest to manufac whole- 
sales sacesmen of s‘1rgical instru- 
nen's and orthopedic applian to 1000. 


le up 
Telegraph & Telephe 
(M-25) Technical art 
field, wire, radio. L 
Telegraph Delivery S 
13. (M-$1) Staff-writt 
Telephony, 608 S. Dez 


ers, news items, photos, cart oon ideas 


Texas Industry, P.O 
ticles, 1500-2000 witt 
Rose. l!2c, Acc 

Tire Review, 31 N 


News of tire trade: merchandi 


battery dealers, jobber 


ward S. Babcox, Jr Ed 


Tires Service Static 


(M-25) Merchandisin and = s¢€ ticles on tire re- 
tailers end upe rvice t rators 1500-2000) 
Jerome T. Shaw Pub 
To:rist Court Journal, 107 Ist ple, Tex. (M-25) 
Articles on management end 1ance of tourist 
courts, with photos, layout x 1 1,c and p. Acc 
Tohacco Jobber, 1860 Broadway. New York 23. (M) Atr- 
ticles on business methods of successful tobacco jobber 
yhotos, $3 


00-600. Photos. Stanley Daly, Jr. Query. Ic; pt 


Pub 


ia, No Carol 
yna, Idaho, Nebraska, Utah, Wyoming, Western 


‘er, The, 2018 W ashington St.. St 


Pub Photos, 
y A N 


369 Lexington Ave 


icles and news in communications 


icles of Interest lo suvuthert morte 


les on new funeral homes costing 


806 Peachtree St.. N.E Atlanta, 
ed articles on management and 
in southern retail hardware stores 
ment dealership Raiph E. Kirby 


les of interest to laundry and dry 
to 2500 Cartoons toc-2c, Pub 


3rd St.. N.W., Atlanta. (M) Illus- 
1000-1500, based on actual expen- 
Southern states. Cha Fr 5e 


Office Outfitter, 75 3rd St., N.W., 
Business-building articles based on 


rn stationers and office outfitters; 

renshaw 

1602 Haro’d St., Houston 6, Tex 
of Arkansas, Louisiana, Mis- 


Tennessee, Texas. Alabama, Filor- 
ina, Oklahoma, New Mexico, Co!o- 


try Charies Tunnell 


Illustrated interv s on. sporting 
store management, 750-1000; new 


(M) Tech- 
wear desig: 


lc, Pub 


Jozcrnal, 45th St New 
t trade stories, wel! illustrated, .n 
uly; fillers; photos. Wayne Wilsun 


icles, and news items, on manage- 
aiket 2500, maximun 


York 1? 


yne Age, 25 Beaver S New York 


arborn St 


Box 1194, Hovust« 


1 photo on Texas 


Summi 


S, Vuican! 


om, New York 16 


} 
If not, my Coachi 
Cost low and result 


MARY 


Room 724, Ni 


ARE YOU A SELL 
for info and free talent quiz. My book, MODERN 


WRITERS, now selling for $3.00 


Agent & Counsellor 


bos Angeles — Vandike 4661 


LING WRITER? 


ng Pian will get you started 
s thrillingly satisfactory. Write 


KAY TENNISON 


nth and Hill Strect Bldg., 


SHORT STORY WRITING | 
How to write, what to write, and where to sell. Our} 
courses in Short-Story Writing, Juvenile Writing 
Article Writing, Versification and others, offer con- 
structive criticism; frank, honest, practical advice 
real teaching. All courses moderately priced. 
For full particulars and a sample copy of the 
WRITERS’ MONTHLY, write today to: 
The Home Correspondence School 
Dept. AJ Springfield 3, Mas: 


and where tc sell 
oonist IN NEW Y 
N. Y¥. markets. Sell 


| 123-35 82nd Road, 


WRITE CARTOON 


“BE FUNNY FOR MON shows you how to write 


coin. Cartoonists needing N. Y. agent write } 


REMEMBER only a selling car- | 
ORK CITY knows the needs of 
the big magazines. Send 25c ‘n | 
DON ULSH 

Dept. A.J., Kew Gardens, N. Y.| 


Author & Journalist 


— and anadian Jeweller (Cons 
W., Toronto (M-: 

ry trade, 80( 200 nev 
joke cartoons (all of jewelry inter 


) tices n- 


Jou rnal, $9 Hudson 


United States Tobace 
York 13. Corresponc 
of the tobacco 

Variety Me re ser 
16. (M) P ( 1 


urers, er etc 
Venetian Blind News, 


Tex 
end 10 
Prb. 306 
Veneti an nds, 343 Dearborn (M-25 
me ndising of als 
i interesting and appil 
'B 1c, Pub 


_and Groups 
York 16 


vo'ume rs 
Gordon ¢ re- 
auirements.} 


We'ding Engineer 
(M-50) Technical ar 
we'ding departments and 

Western Baker, 121 


Articles on 


ir engineer 
i yicker. I¢ Ace 

"Western Rrewing and Distrib: iting, 43°98 Sunset B'vd., 
Tos Angele 27 (M-25) echnical scientifie t 
brewing, malting, etc. U. L. Ehrenciou. 60c col. incn 


on 
Pub 
Western Canner 
5, Calif. (M-25 


Western afes 
Confectioner, 
(M-25 Technical or 

nery ind try Phote 

b 

Western Fabrics, Curtains & Draperies (5 

lications) 4328 Sunset Blvd Los ge! 2 

chandising stories showing how 

cover retai'ers build up their sales or 


Sunset Blvd I 

n aviation sa'‘es € 

ra ation mili tary 

lery on Thoma E 


Western *mbi ng & Heating Journal, 3°65 
Av Le ngeles 7. (M) Trade news and 


\ of the Rockie John B. Reeve Indefinite ra‘ 
Pub 

Western Upholstery Furniture & Bedding (Service Pub- 
lications) 4328 Sunset Bvd s Angele 27. (M) 4 
ticle ling w upholsterers, ed re ! 
ufa ttress manufact increase 
tior cut cos use pr on-line operati 
ete to 1 irp € rate 4 B 
Westcott. 2c. 

Women’s Reporter, 342 Madison Ave., New Y (M) 
echnical articles on fabr and also on women’s appare 
V. Edward Bo ] Pub 

and Building Materialist, 
ior a cle I 


00-3500 or 


Varren Baker 


WRITE FOR JUVENILES 


f ) The most 
t {on tt market, Cov 
ve c f and art writing for tot 


Not a ‘te how’ but a SHOW HOW course 


criticis nciuded. Write for particulars 


MARJUORIE M. DAVIDSON 


P. O. Box 164 Laceyville, Penna. 


1950 


iber, 


TOBACCO WILL HELP YOU 


DESCRIBE 


KATHLEEN BLAKE 


No, this is not propaganda for the ciga- 
rette companies, nor does it mean that one 
can write best surrounded by clouds of nico- 
tine. It is a simple little stunt to help you 
describe as you go by the aid of a descrip 
tion alphabet 

T is for tall. How tall is your character? 

O is for origin. From what country or 
locale did he or his forebears come? Do 
features and coloring show it? 

B is for build. Fat, lean or medium? 
Weight, approximately? 

\ is for approximate age—young, middle- 
aged, old 

C is for coloring. Blonde, brunette, red- 
ead, mixture? 

C is for clothes. Conventional or queer? 
Details of dress. 

O is for oddities, most important of all. 
Does he walk peculiarly? Does he crack 
his knuckles or pull his earlobes? Does 
he like six spoons of sugar in his cof- 
fee: Has he a loud, rasping voice, or 
she a nervous cough or gigele? Has he 
a scar, an unusual nose or mouth, does 
he wear glasses, mustache? The list 
could continue indefinitely for the oddi- 
ties that make a character individual, 
not type. 

If one tries to make up descriptions the 
items mentioned are usually hair and eyes. 
Phat is not the way one really sees people. 
Unless, of course, hair and eyes are notice- 
tble. What catches the attention is the way 
one person stoops, another’s peculiar shuffle, 
another’s outrageous color combination in 
clothes. But if you think of “tobacco” as 
you jot down descriptions on streetcar or 
train or bus station, or wherever you have 
i chance to observe people, you will have 
a well-rounded description, plus the distin- 
guishing oddities, to use later in your story. 
Irv ‘““TOBACCO.”: It works 


LINES ON THE BACK OF A 
REJECTION SLIP 
George Brammer 

You have my heartfelt sympathy! 

I share your grief, dear editor! 
When you returned my little squib, 
You only did your duty, sir. 


\nd now that I may cheer you up, 
And turn your grief to its reverse, 
I'm sending in this very mail, 
ANOTHER cheerful little verse. 
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Vend 
Voltentar 
| 
197 
West Coast Dr vist. 1606 N. H ; 1 
World O I ) 


SPECIAL TIPS from our trade journal mar 
ket survey: (See addresses and names of edi 
tors in our market list). Correspondents needed: 
in Chicago and Detroit for Fishing Gazette; 
in Ohio and Illinois for Retail Tobacconist; 
for Chicago and New York by Insurance Field 
(insurance news); in Mississippi, Oklahoma, 
Arizona, New Mexico, Louisiana, Arkansas, for 
Southwestern Baker. 

Immediate needs of editors: new ideas used 
by successful laundries to cut down labor, 
for Laundryman’s-Cleaner’s Guide; photos and 
detailed descriptions of floorplans of mechan 
ized tobacco jobber warehouses, for Tobacco 
Jobber; photos and detailed description of 
floorplans of new stores and remodeled stores, 
for Retail Tobacconist; illustrated technical ar- 
ticles in electronics and closely allied fields, 
for Radio-Electronic Engineering; articles on 
repair and maintenance, and on new 
developments electronics, for Radto-Elec- 
tronics; technical articles of interest to steam, 
mechanical and electrical engineers, for Power 
Engineering; technical articles for American 
Horologist and Jeweler; inspirational articles 
about direct selling and outdoor selling, for 
Specialty Salesman; illustrated articles on mer- 
chandising seeds, for Seed World; Christian 
material directed to employees, for Good Busi 
ness; interviews with seafood wholesalers and 
retailers, for Seafood Business Magazine; semi- 
technical articles on photography, for DuPont 
Photographic News; merchandising news for 
Western Confectioner; interview articles on rug 
cleaning plants, for National Rug Cleaner; 
photos of milk deliveries to the home, for 
Milk Salesman; articles on successful bicycle 
retailing, for Bicycle Journal; articles on all 
phases of bank operations, including loans, 
investments, public and staff relations, adver- 
tising, for Bankers’ Monthly; news for Brick & 
Clay Record (can lead to feautre photo work); 
successful) non-food selling in super markets, 
for Super Market Merchandising. 

Suspended or don’t answer mail: Photo 
graphic Age, Floor Craft, Pet Supply Merchan 
dising, Airports, Paper Sales, Wine Review. 

Change of name: Radio Distribution and 
Maintenance to Radio and Television Main 
tenance. 

Ac] 

Home Desirable. publication of the Crane 
Company, Chicago, has been placed in the 
hands of an organization which prepares its 


TELEVISION! 


New. big 1950 SPECIALIZED ONE LESSON COURSE 
| in TELEVISION, by Will Heideman, shows you all you 
need to know about writing television shows and se 
ing them. How to pick the best type of material, how 
to write it »p, with sample of script and big market 
lst. SPECIAL INTRODUCTORY PRICE—ONLY $1.00! 
Don't delay. Save :noney by sending your order TO- 

DAY to 


J. C. SLOAN, Publishers’ Agent 


P.O. Box 1008. Dept. A Glendale. Calif. 
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WHAT THE EDITORS WANT NOW 


own copy, thus closing this market to free- 
lance contributors. 

Louise Bealle, editor of Laundryman’s-Clean- 
er’s Guide, gave us a full statement of re- 
quirements so full of good sense for nearly 
all trade-journal writers that we quote a 
portion of her comments below: 

‘We are especially in the market for ‘new 
ideas’ which the plant owner is employing 
to forge ahead in his business. Most owners 
will be more than glad to inform you of 
these new ideas which they have invented. 
If the plant is doing enough ‘different’ types 
of promotion, merchandising, handling cus- 
tomers, routemen, employees, claims, ete., then 
make it a feature. The story must be more 
than a success story to make a hit. Get be 
hind the success and find why it happened. 

‘Please query before submitting a long fea- 
ture. It saves you time and work if the idea 
won't click. Come on in with news as soon as 
you get it—also obituaries, idea items, and 
anecdotes. If you see a photo that may be 
used alone and illustrate some point worth 
while, send in.” 

From the Thrilling Group of pulps at 10 
lk. 40th St.. New York 16: 

“We are introducing drastic change in 
policy aimed raising the quality of all 
stories used in our magazines 

“In order to get stronger, more realistic, 
more entertaining fiction, we are scrapping 
the steoreotvpes which have too long passed 
for plot; we are striking the taboos which 
have shackled pulp writers for vears. 

“We want stories with dramatic impact, 
with the emotional punch which leaps from 
genuine situations and real people rather than 
from hackneyed plot gimmicks. If vou read these 
words correctly they open a whole new world 
of story for you, they kill the old concept of 
slant—of writing down to the pulps. 

It will be necessary to deal more honestly 
with the basic material of stories—people. 
Write the best story you can. Don't strain for 
bizarre or shocking ideas to the point of dis 

Think in terms of story rather than any 


WRITING FOR THE JUVENILES 


is easv, profitable and pleasant. The laraest 
market open to beginning writers, and the onl, 
one where you can EARN AS YOU LEARN' 
One ot my graduates sells more than $10: 
worth of stories and articles monthly. My spe 
cial course of instruction in WRITING FOK 
THE JUVENILE MAGAZINES teaches every 
thing it is necessary to know. Write for terms 
Mention Author & Journalist. 
MAITLAND LEROY OSBORNE 

23-A Green St. Wollaston 70, Mass. 


futhor Journalist 


= 


particular slant. Remember that a story must 
be entertaining, or it is a failure. Remember 
it must be clear. One of our pet peeves has 
always been the story with good stuff in it, 
but so complicated or confusing that it 1s im 
possible to read. 

“Our market is big, it is active, it is eager 
for fresh material. We promise you prompt 
reports and prompt payment on acceptance. 

Charles $. Strong, Associate Editor.” 
— Agr] — 


Street and Smith will do more buying for 
their magazines after they move their plant 
from Elizabeth, N. J., back to New York. Au- 
thors may be wise to query Street and Smith, 
122 EK. 42nd St., New York 17, for a 1951 re- 
quirements outline. 

— Av] — 

Redbook, 230 Park Ave., New York 17, needs 
material tor its “In Our Time” feature. See 
a copy of the magazine for type of material. 

— Ady J — 

Health Review, 220 E. 42nd St., New York 
17, is again changing its mame, back to 
Macfadden’s Physical Culture. Needs are for 
one-page articles, not over 1000, on natural 
health and vitality secrets or experiences. Pay 
ment is $20 to $25. 

— 

Optimism permeates New York book pub 
lishing offices now for the coming winter 
months. At  Philadlephia 5, J. B. Lippincott 
Co., FE. Washington Sq., is open for a full line 
of books with emphasis on constructive fact 
and fiction. 

— Av} — 

Hillman Periodicals, Ind., has joined the fan- 
tasy fiction bandwagon with Worlds Beyond, ed- 
ited by Damon Knight at 535 5th Ave., New 
York 17. The new magazine is in the market 
for adult science-fiction and fantasy. All 
lengths are open, up to 12,000, approximately; 
longer stories only by arrangement. Payment is 
$100 for new stories to 5000; 2c a word for 
longer pieces; le per word for reprints. Pay- 
ment Is acceptance, with report within 
a week. “Standards are high, but we're inter- 
ested in developing new writers and will work 
with anyone shows promise,” says Mr. 
Knight. 

/itf-Davis are adding new titles their 
Comics Division, edited by Irving Werstein, 366 
Madison Ave., New York 17. “We are looking 
for high calibre writers, preferably with comic 
book experience, living in and around the New 
York area, since we prefer holding consulta 
tions with our writers. We also want to contact 
radio and television s« ript writers. We request 


| TYPING SPECIALIST | 


| 
Manuscripts promptly and competently typed | 
50c per thousand words. Pica type. White carbon | 
| free. Sonnets 10c each, other poetry Ic per line 
| Widely experienced printer and typist 
| WILLIAM C. DERRY 


Lynn, Mass. 


40 Rock Avenue 


December, 1950 


that interested writers contact us by mail and 
submit a sample of their work. We will set up 
appointments with those writers who meet with 
our standards.’ 

One-act and three-act plays, suitable for high 
schools, are wanted for outright purchase by 
Ihe Art Craft Play Co., Cedar Rapids, Iowa. 

Az] 

Robert O. Erisman, veteran pulp editor now 
directing the string of magazines at Stadium 
Publishing Corporation, 350 5th Ave., New 
York 1, write us as follows: 

“We have not. used and are not using and 
will not use reprints in any of our magazines 
and I think we are just about unique in the 
field in this). We are prepared to pay from 
now on strictly on acceptance, the highest rates 
in the field in order to get the absolutely top 
material available. 

“We are planning to expand our list of 
pulp titles, and we'll keep you posted on this 
from time to time. We are always a wide-open 
market for new writers, whether they come 
to us direct or through agents 

‘For our science-fiction book, Marvel Science 
Stories, we need all lengths to 25,000. Marvel 
is issued quarterly at present 

“For our Westerns, Complete Western Book 
Vagarzne, Western Short Stories, Three West- 
ern Novels, and Western Novels and Short 
Stories, we need all lengths to 35,000. These 
books are all bi-monthly. 

“For ou sport hooks, Complete Sports and 
Best Sports, we need all lengths to 20,000. 
These are also bi-monthly.” 

Agr] 

\ new quarterly, Big Laurel Leaves, pub- 
lished by Big Laurel College, Big Laurel, Va., 
is in the market for historical, political, scien- 
tific, and social articles and essays to 5000, 
short stories to 5000, and verse of any length; 
some short filler material will be used. James 
Taylor Adams is the editor, and payment is 
by arrangement, upon publication. Mr. Adams 
is also editor of the newly-established book 
house, Big Laurel College Press. 

Agr] — 

Scott Meredith, literary agent, 580 5th Ave., 
New York 19, asks our help in locating R. W. 
Wallace (last Known at General Delivery, At 
lanta, Ga.) The agency is holding checks to 
talling S270 for Mr. Wallace. 


[a] 


ZASIZST WAY TO MAKE $1 to $10 DAILY : 
WRITING FILLERS 


The New 1951 Revized Course & Markets 
No long traiing or professiona. style and plotting 
technique is needed You may write that which will 
sell the day you first study the course. Shows how 
to write jokes, news items, juvenile stories and art 
les, household hints, etc. Special sections for sports- 
nen, housewives, humorists, etc. Contains samples of 
published fillers Complete with latest list of over = 
150 filler markets and rates. Included, a month of = 
he'p on ap to 1500 words of your short items if you 
order now Return this ad and $1.00 today! 


WILL HEIDEMAN 
Jennie Jewel Drive Orlando, Florida 


From Robert E. Berk, manager, Trade News 
& Feature Service, P. O. Box 371, La Porte, 
Ind.: 

“I am interested in obtaining material de- 
scribing retail promotions. This includes con- 
tests; movie, radio and TV advertising; direct 
mail; unusual signs; floor, fair and show ex- 
hibits; attractive and unusual displays; partici- 
pation in novel community activities; unusual 
buildings that house retail activities; students, 
etc. Articles should describe the promotion ade- 
quately, and should detail the results. Scripts 
must bear the full name and address of the 
individual interviewed, and may originate in 
any retail field. All material must be accom- 
panied by a self-addressed, stamped envelope. 
Articles are handled on a 35%-65% basis, the 
latter portion going to the writer.” 

A new publishing firm, Hobson & Herr, Inc., 
is in the market for book manuscripts at 132 
N. Ist Ave., Phoenix, Ariz. The special inter- 
est of the firm is authentic Western Americana, 
especially books dealing with the Southwest. 
Editor is John Myers. 

— 

Another addition to the expanded market 
for science-fiction: Galaxy, edited by H. L. 
Gold, 505 FE. 14th St., New York 9. The maga- 
zine uses the following: three-part _ serials, 
60,000-90,000, generally ordered on the basis of 
complete outline, frequently by a well-known 
author in the field; two novelettes per issue, 
7500-15,000 (up to 25,000 for extremely un- 
usual stories); three to five short stories up to 
6500; an occasional general interest article, 
2500-3500. Rates are $100 for shorts and ar- 
ticles to 3333; 3c a word thereafter, with im- 
mediate payment; the rate rises for authors 
with consistently high quality and reader inter- 
est. The rights purchased are world-first serial 
only. Mr. Gold indicates that his editorial 
standards are the highest, that he is not taking 


SHORT-SHORT STORIES WANTED 


Nearly 200 publications are now buying Short-Short 
Stories—some of them paying high prices. My stream- 
lined Course of Instruction has helped many non- 
professional writers to write and sell this type of 
fiction. If you have some writing ability, | can show 
YOU how to do so. Write for full particulars and 
easy terms. 
MAITLAND LEROY OSBORNE 

23 Green Street Wollaston 70, Mass. 


The Truth About Modern Poetry 


NEW POETIC LAMPS 
AND OLD 
By Stanton A. Coblentz 


By plain, explicit analyses and exam 
ples, the editor of WINGS here clears 
away the fog that has been bewildering 
writers of poetry. A book for every poet 
who would understand his craft, and 
every poetry lover who seeks light amid 
the chaos of conflicting standards. 

$2.00 


THE WINGS PRESS 
P. Box’ 332 Mill Valley, Calif. 
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old themes and cosmic conflict, but insists upon 

fresh ideas and _ psychological suspense. He 

suggests that writers check an issue of Galaxy 

to see how this ideal is rigorously achieved. 

P. S. Foner, editor of The Citadel Press, 120 
FE. 25th St., New York 10, has an open list for 
next year. 

— Av] — 

Suspensions among the magazine titles include 
Career Crossroads, Extra, Sparkling Love Stories, 
Leading Detective Cases (temporarily) , Exposed 
Crime Cases (temporarily), U. S. Navy Maga- 
zine, Basketball Stories, Beauty Fair, and three 
magazines in the Trojan group, Super Detective, 
Fighting Western, and Leading Western. 


ARE YOU AFRAID OF GHOSTS? 


| If so let me dispel those fears. I will ghost 
| that story for vou into a well balanced story | 
| that could easily sell or I'll help you write a | 
new one from scratch . collaborate if you 
| like. I can definitely help you. Write for | 
details, no obligation. Better still, send along 
a story and let me quote price for re-write! 
Return postage, please! 


Cc. C. WAGONER 


1616 E. 4th St. Tucson, Ariz. 


u 


A Thesaurus of 
Intensifiers 


(Revised and Enlarged) 


If you write or speak to impress, to 
move, to stir, you will prize this won- 
derquick help to apt, poignant colorful 
intensification. Based on -2,000 exam- 
ples garnered from the best of modern 
and classic literature; alphabetized for 
rapid selection according to terms in- 
tensified. No other thesaurus or syno- 
nym book offers this literary aid. In- 
dispensable to all writers, speakers, ad- 
vertisers, correspondents. Leatherette, 
10 pages, $1.00. 


N. I. Kobin 


Editor‘al Service “’S” 


3330 SUMPTER AVE. 


BALTIMORE 15, MD. 


| 
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We were pleased to note increase of rates for 
National Parent-Teacher, 600 S. Michigan Blvd., 
Chicago 5, from Ic to 114c minimum and for 
Saturday Night, 73 Richmond St., W., Toronto, 
Canada, from Ic to 2c minimum. 


REJECTIONS ...... 1869 
FRANCES ALBRIGHT 


Rejections and advice for writers of manu 
scripts sent to Godey’s Lady's Book and 
Magazine in the 1860's were published fo: 
all to see. Following are excerpts from an 
issue of January, 1869: 

“TO OUR CORRESPONDENTS . 
These articles are accepted: “Sweet Sister’ 

‘The Bird’... . ‘Agnes’ and ‘What 
Sh: ul We Do?’ The following are declined: 
to 2 Phe Wedding’ . 
(along with fourteen more) . 


‘Lilly Wyton’s Christmas,’ too late by 
one month for the December number. 


“Young writers and others who wish to 
become poets should never offer their first 
pieces for publication. Keep these by you 
for comparison, and if you continue to 
write, you will find improvement... . or 
give up the effort. We counsel those who 
ask our advice to study the best poetry they 
can obtain for the present and become criti- 
cal in the merits of good poetry before at- 
tempting to write for publication. Accept 
our sincere wishes for your success through 
this new year, which should incite new 
hopes and new efforts.” 

Evidently editors craved letters with Mss. 
at that time, for in an issue of November, 
1868, a note says that no letter accompanied 
two Mss. 


Times and rejections have changed! 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast —- Accurate — Near 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 


MAUDE B. TABER | 
Amsterdam, N. Y. | 


POETS: Send self-addressed stamped env2- 
* lope for PRIZE PROGRAM; Quarterly 
prizes $25; Poetry Book Contest, etc. You will re- 
ceive also description of HELP YOURSELF HAND- 
BOOKS ($1 each) containing 999 PLACES TO SEND 
POEMS. 
KALEIDOGRAPH, A Nationol Mogazine of Poetry 
‘Published monthly since May, 1929; 25¢ a copy, 
$2 a year) 
624 N. Vernon Ave. 


December, 1950 


Dallas 8, Texas 


Prize (ontests 


Lewis and Clark College announces _ its 
second annual playwriting contests. Prizes of 
$100 and $50 are offered for full-length plays, 
and $50 and $25 for one-act plays. Closing 
date is February 1, 1951. Further informa- 
tion may be secured from the Department of 
Speech Arts, Lewis and Clark College, Port- 
land, Ore. 


Western Humanities Review, University of 
Utah, Salt Lake City 1, offers a $250 cash 
prize, the Warshaw Award, for the best essay 
on the “humanities” submitted by March 31, 
1951. 


AUTHOR'S EDITIONS 


Have your poems, essays, etc., privately printed 
in attractive book form. Reasonable prices for 
small, fine editions. 


for further particulars write 


CECIL L. ANDERSON 
11032 McVine Ave. Sunlond, Calif. 


WE'LL PAY YOU $2 


Yes, you get DOUBLE YOUR MONEY 
BACK if George Williams’ omazing new 


FORMULA FOR 


' Cone 
On delts pay poste 
send nave charge ve 
new and remarkably simple COMPLICA 
TIONS worth $10 to me 


Has helped me tremendously im 
of writing stones 


np at the roo 
KING. STEWARD Country] 
Campus Texas of pleased 


M0, 
Also Available Now for Only NEy 
“Easy Money from Fillers"’ Rom 
Willams tells exactly how to write m « fille F 
where to dig ideas Lids 136 markets 


requirements Limited printine at this price Hurry! Sog 


OR—Get Both Books For Only $1.25! 
CLOVER PUBLISHING COMPANY 
Dept. A-12, Broadway at 11th, Santa Monica, Calif. 


REVISING 


On The Script 


$9.00 


EDITING 

REVISING per script to 
200 ds, 

CORRECTING 

POLISHING words there- 


after plus re- 


7 PAGE ANALYSIS 


SALABLE MANUSCRIPTS RUSHED 


TO MARKET FOR QUICK SALE 


By my Top-Flight Literary Agent. 10% 
Commission on Sales. Particular attention 
paid to Beginning Writers. Positively no 
personal interviews, please. MAIL MANU- 
SCRIPTS: “ATTENTION, REWRITE DESK B.”’ 


RALPH NATHAN 


(Since 1932) 
814 44th Avenue, San Francisco 21, Calif. 
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The Sunday Empire magazine of the Denver 
Post offers prizes of $300, $150, and $50 (in 
addition to regular payment, should the stories 
be purchased for printing) for the best short- 
short stories submitted by Feb. 4, 1951. These 
stories must portray life in the Rocky Moun- 
tain area, past, present, or future; and they 
must not exceed 1,000 words in length. All 
submitted manuscripts will be considered for 
regular publication at regular rates. 
— Adv] — 

The 1951 Ada Mohn-Landis contests for 
declamations—sponsored by the National 
WCTU—closes March 31, 1951. folder ex- 
plaining contest rules is available, for return 
postage, from National WCTU Publishing 
House, Evanston, II. 

— 

Phirty-three prizes ranging from $25 to sub- 
scriptions for the magazine Our Dumb Ani- 
mals are offered for prize-winning photographs 
in the annual “story-telling’’ photographic 
contest of the magazine. Closing date is June 
15, 1951. A folder concerning the contest may 
be secured from the Contest Editor, Qur Dumb 
Animals, 180 Longwood Ave., Boston 15. 

—Ak&J — 

Of the six prize contests conducted by the 
Poetry Society of Virginia for the 1950-5] 
Season, two may be entered by anyone. One is 
open to Virginia writers only, and three are 
one 
GAG WRITERS, CARTOONISTS, EMCEES, DISC 

JOCKEYS, SHOULD READ 
MAKING IT FUNNY by 
HARRY WILLIAM PYLE. 
Seven thousand words of informative plaver plus one 


hundred and eleven pointed paragraphs. Written by 
@ selling gag writer. Send One Dollar for your copy. 


HARRY WILLIAM PYLE 


22A No. Angelus St. Memphis 4, Tenn. 


FORREST CARDELL 


WRITERS! Don’t guess—don’‘t waste your 
time and money, but let me sell your 
story, novel or article as | have done for 
my satisfied writers. My professional 


help and my daily trips to New York 


editors have made convincing sales. 
Let me prove to you what | can do. My terms 


are reasonable 

Commission: 10%. Fees: $2 on any script up 
Ato 5,000 words ond 50c per M thereafter. 
Reasonable terms on books. Return postage 
with each script please. | need stories and 
articles with any theme 


FORREST CARDELL 


Literary Agent and Consultant 
84-46 Jamaica Ave., Woodhaven N Y 21 


SOCIAL 


Correspondence Club 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted ona high 
to help lonely, refined, marriageable men andwomen 
ind compatible friends. Discreet, confidential service 

Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 
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open Only to members of the society. Contest 
rules are available, for return postage, from 
Capt. Paul C. Whitney, 1306 Rockbridge Ave., 


Norfolk, Va. 


NEW BOOKS 


Lditor to Author: 
Perkins. Scribners. $3.75. 

For 37 years Maxwell Perkins was an editor 
at the book publishing house of Scribner, and 
for 20 of those vears he was head editor. Afte1 
Perkins’ death, in 1947, John Hall Wheelock 
compiled and edited this collection of letters 
Perkins wrote to various authors, both the fam 
ous and the unknown. The letters are a_ testa 
ment to the man generally considered the out 
standing editor of his time; they are, further, a 
great inspiration and help to those who would 
like to write successful books. 

New Poetic Lamps and Old by Stanton A. Cob 
lentz. Wings Press. $2.00. 

Mr. Coblentz continues, in this volume, his 
vears-long attacks on “modern” poetry. Much 
that he savs is well said, and much of the cause 
Hlowever, it does now seem a bit old 
tradition nearly 


The Letters of Maxwell F. 


is worthy. 
hat. The tide turned toward 
a decade ago, and for more subtle and signifi 
cant reasons than) Mr. Coblentz ‘argues. He 
might well leave the case to the great critical 
documents of such people as Allen ‘Tate and 
Yvor Winters, AS 

The Cost of a Best Seller by Frances 
Parkinson Keyes. Messner. 52.00. 

All of us are curious about what hap 
pens to the life of a writer when he be 
comes a success. In this book Mrs. Keyes 
tells of the pleasures and problems that 
fame means, and she has the unshakable 
conviction that it is all worthwhile. With 
Susanne Suba’s charming line drawings 
scattered through the book, Mrs. Keyes’ 
description of the adventures, trials, and 
triumphs that go into the making of a best 
seller makes pleasant after-dinner reading. 


ORDEAL BY CHICKEN PATTY 
(Continued from Page 11) 

talk about that you’re even deathly 

allergic to audiences—ycu're hooked. 

You might as well say “Yes” to begin 
with. It saves time. For, even an armor- 
plated defense will not work against the 
charming wiles of the people who run the 
Book & Author Luncheons, Especially, when 


MANUSCRIPTS TYPED 


Manuscripts typed neatly, promptly, witn 
accurate spelling 
50c per 1000 words, carbon copies 
LOUISE CRAUN 


| 1905 Mapleton Ave. Boulder, Colo 


Author & Journalist 


be “thrilled” to have such a 
newcomer” and “delightful, 
sonality” as yourself appear on their pro 
gram. 


speaker without having to part with fees 


even after vou find vourself hooked. For tl 
patrons who attend the Chicken Patty Ci 
cuit offerings, by a bit of very good luck 


sav. They want a good meal. 
see celebrities. They want to chat and be 
with their friends. They want to look at 
new hats and clothes. They like the excite 
ment and noise and goings-on of 
gathering. 


a public 
And they’ve come to the luncheon 
as a social event 


to escape their dish 
pans and laundry tubs . . . to be enter 
tained. 

So, they not only do not require, but 
have no use, whatsoever, for a heavy, wordy 
speech. Thev'd like to know which au 
thor’s name goes with which of the people 
seated at the speakers’ table. And—out of a 
mild curiosity—they’d even like to hear what 
the author’s voice sounds like, for a few 


Moments. 
But, they do not want any shop-talk about, 
“How I Became a Writer.” They do not 
want to sit. and squirm for fifteen or twenty 
minutes while the author tries to do the 
publisher's job of selling his book to the 
public. And they'll feel trapped and be 
traved you lecture at them. 
Phey just want a few minutes of fun. 
Phey want laughs. “They want to relax 
to have a good time. 
seen what the 


Phen—after they've 
author looks like and heard 


what his voice sounds like, 


and after they've 
laughed once or twice—they want him = to 
be a mice author and sit down, so the pro 
gram can end that much quicker and every 
body can go round the 
cocktails. 

Here are five DO's recommended for Book 

Author Luncheon “guest celebrities” 

(1) DO keep within the allotted time. It 
you're told to speak for ten min 
utes, speak for ten minutes or 
less. If expected to talk for six 
minutes, prepare about a_ five 

I'VE MADE OVER 140 SALES 


Of all types and lengths for cllents. Help me fill 


corner and have 


editors’ requests, from short shorts to book length 
one offering $2 000 advance sading fee $1 
per 1,000 words, first 3,000 wor 50c per 1,000 
additional Seats V2 tnis rate 10% on = sales 


JOHN T. KIERAN 
1604 Vermilion Danville, Ill. 
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December, 


they assure vou that their audience would 
“successful 
refreshing per- 
(Gratuitously, of course, for they 
wouldn't be good program chairmen unless 


they knew a few tricks to produce a guest 


But, there is no need to be discouraged, 


do not much care what an author has to 
They want to 


minute chat. Nobody minds 1f 
you take up less time than as 
signed. But you won't be for- 
given for rambling on and on 

with several speakers yet to 
be heard from. 

(2) DO be prepared to speak either over 
a microphone, or without it. Prac- 
tice your speech both ways, to 
be safe. Often the public address 
system goes snatu, and non-ex 
perienced speakers are expected 
to reach the far corners of a vast 
hall with the 
sional lecturer. 

(3) DO tell an anecdote or joke on your 
self that ties in with your book. 
It wins the audience unfailingly. 

(1) DO use notes, if it aids vour morale. 
You can even put your whole 
speech on little white cards that 
fit into the palm of your hand, 
if it’s a comfort. “Then—nothing 
could possibly go wrong. (With 

accustomed to 


ease of a profes 


so many people 


Learn PUBLIC RELATIONS by ‘Mail 
; for Profit! for Pleasure! 
your golden opportunity in a wonderful 
Every business and_ profession 
Counsel No previous experience 
homestudy cour e includes Select - 
Library, PR Lectures, Today's Tech- 
Service, etc Success-wise, it’s time to 
PR knowledge is POWER knowledge Send for 
REE intormation PUBLIC RELATIONS INSTITUTE, 
333 No. Michigan Ave Chicago 1, Ill 


ED BODIN 


545 Fifth Avenue, New York City, 
17, Bonded agent, sells to slick, pulp 
and book markets. He has no course 
and never circularizes, but treats au- 
thors as individuals. Welcomes talent- 
ed writers only—not those who think 
they win by pull. He sells his own 
writings. Edits a magazine on the side. 


I Want to Contact 
New WRITERS 


who are interested in cashing checks of $1 to 
$100, offered every day. The easiest way to 
write for pay. No previous experience necessary. 
Send for FREE DETAILS. No obligation. 
SAUNDERS M. CUMMINGS 


468-3 independence Blda., Colorado Springs, Colo. 


| 
| 
— 
_ | 
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working from radio scripts these 
days, nobody thinks a thing ol 
it. And memorizing can be so 
painful. So unreliable.) 

(5) DO tie in your talk with mention of 
the other guest authors, if possi 
ble. Not everybody can do it, but 
it’s a technique of the deft, sure 
of-himself speaker, and injects a 
convincing impromptu note into 
your otherwise carefully prepared 
talk. 

If, in spite of your best efforts, your speech 
goes off rather badly—be cheered by what 
happened to me on one such occasion, 

At the tea table, following a program at 
an exclusive club, two smartly- 
groomed matrons rushed up—I thought—to 
congratulate me on my clever discourse. 

But, instead, one of the ladies pointed a 
flaming fingernail at my suit, and_ said, 
“What a ducky lapel pin.” 

And the other one twitted blithely, “Isn't 
that a John Frederics hat?” 

How do you suppose she knew? 


Publisher 
Wants Authors 


E WANT to hear from any writ 
er who has promise, even if he 
is utterly unknown. 

We want to see any 
length work — fiction, non-fiction, 
textbook—any kind of book the 
thinks will merit publication. 

Thomas Hardy wrote a book no publish 
er would print. So did John Masefield. So 
did a host of other authors who became 
famous despite the publisher's opinions. You 
need not be as good as Hardy or Masefield, 
and your book need not be best-seller ma 
terial. Our policy makes possible the suc 
cessful publication of books even if they 
have limited appeal. 

We accomplish this by publishing small 
editions. A minimum subsidy applies only 
to the first edition, and our publishing 
contract enables you to profit on a sale, 
in some instances, of as few as 700 copies. 


woman's 


book 
poctry, 
autho. 


Subsequent editions are issued at our ex 
pense, 

Our new 32-page brochure, We Can 
Publish Your Book, explains our publish 
ing program in detail. Write today fon 
your free copy. 

EXPOSITION PRESS 
Dept. A.J. 
New York 16 


Ave. 


386 Fourth 


(Advertisement) 


MOSTLY PERSONAL 


(Continued from Page 5) 


clusion seems justified by its actions now. 
Similar comment seems necessary for The 
Fair Monthly of Chicago, which suggests 
membership in its Contributor’s Club to all 
would-be contributors. 

\nd now it’s a pleasure to extend to all 
our readers—from all the staff of A&J—the 
warmest greetings of the holiday season. 
Have a good time with the parcels and gifts 
and cordial thoughts of the great holidays— 
and also at the old writing machine! When 
the New Year dawns, we have a little sur- 
prise for you, a shining new face for AX. 
Let’s see how you like it! 

Our experts on the trade journal article 
in this issue are professionals in what they 
talk about. William Sheppard lives in Norris- 
town, Pa.; Richard B. Epsey in Chicago; 
David I. Day in Dale, Ind. Acs: 
of George 
Davis, staff 


Bernard 


portrait 
artist of 


Herndon 
Post. 


The cover 
Shaw is by 
the Denver 


STATEMENT OF THE OWNERSHIP, MANAGEMENT, 
AND CIRCULATION REQUIRED BY THE ACT OF 
CONGRESS OF AUGUST 24, 
BY THE ACTS OF MARCH 3, 
2. 1946 
233) 


1912, AS AMENDED 
1933, AND JULY 
Code, Section 


(Titles 39, Cnited States 


Ky } 
Ook of the 


ecurities in a capacit 


"MOND B. JOHNSON, 


iness Manager 
Sworr ) before me this 24th day of 
October, 1950. 
3) G. L. Ketterman 
Sept 12, 1954) 


ommission expires 


- 


(ADEAS offers you, the reader and writer, an 0; 
portunity, for a few cents, to air your wares, fr« 
one line to 50 words’ worth. Taboos? One: A&J as 
that the lines here be in good taste. Literary crit 
and agents, typists, stationers, and those who off 
correspondence courses have found advertising spac 
else where in the magazine. Beginning with the Jar 


uary, 1951, issue, rates here will run 9c a word {c 

the first insertion and 8c after that, for the same 

copy Copy deadline is the first of the month pre 

ceding publication. Address correspondence to ADEAS 

AUTHOR & JOURNALIST, Denver 10, Colorado.) 
PERSONALS 


SOMEONE TO CARE—That universal need. Join TH? 
FRIENDSHIP CLUB. Write Charlotte Kay, Box 670, 
Seattie, Wash. Postage, please. 

WANTED COMPLETE INFORMATION on public speak- 
ing clubs, courses, articles, books, magazines, 
mailing lists. What have you? Letter first. Hugh 
J. Savage, 737 West Elm St., Lima, Ohio. 

CONFIDENTIAL LETTER circle. No fee! Information 
free. Chaplin, 4433 Jasper St., Los Angeles 32, 
California. 

YOU CAN HAVE YOUR HANDWRITING analyzed. 
Send page and $1.00 for aeneral analysis today. 
Betty Kennedy, C.G.A.P., 826 West Eighth Street, 
Los Angeles, Calif. 

YOUR PERSONAL HOROSCOPE erected including 
detailed analysis and trends. Will answer one 
question free. Send complete birthdate and $5.00 
to: ASTROLOGY B-151, R. |., Burnettsville, Indi- 
ona. 

GEORGIA FARM—quiet, scenic, will sell or rent. 
P. O. Box 394, Maysville, Georgia. 

LIVE CREATIVELY: Your personal time table shows 
basic traits & powers; when to act and what 
to do. Send date, place, time of birth. Charac- 
ter Analysis—$5. Current Trends & Dates—SS5. 
Both—$10. J. G. Allen, 2812 S. 7th, Terre 
Haute, Ind. 

PRESS CARDS FOR FREELANCERS—Authenticated 
pocket size credentials and permanent registra- 
tion. Send identification photo and editorial ref- 
erences with $1.00 to H. Truesdell—secretary, 
Freelance Writer's Services, Box 1639, Norfolk, 
Virginia. 


MARKETS 
NEW FOLIOS! 125 Paying Markets for Poetry and 
Greeting Card Verses—25c¢. 100 Morkets for Hu- 
mor and Cartoons—25c. 100 Markets for Fillers 
and Short Items—25c. 100 Markets for Short 
Short Stories—25c. Selling Tips, Submitting instruc- 
tions, included free. Complete Research Services. 
H. Bierman, 4746 Berryman Ave., Culver City, Calif. 


WRITERS, COMPOSERS: Your name on a penny card 
brings price list. Magdalene Kuhiman, 184 South 
Point Drive, Avon Lake, Ohio. 

WRITERS! Have you tried the English markets? 
For particulars, send postage stamp to Will 
Lozier, 408 W. 57th Street, New York 19, N. Y. 


IF YOU LIKE TO INVENT things on paper, you may 
earn up to $200 month, inventing toys, games, 
gadgets. Special markets buy your ideas. Write, 
Hendrickson, Argyle (19-A), Wisconsin. 

FILLERS AND SHORT PARAGRAPHS SELL RAPIDLY. 
Details and Markets 25c. 101 Cash Markets for 
all kinds of Poems 25¢. Writers Service, Box 
1355, Lubbock, Texas. 

FILLER WRITERS—Increase your income! Over 400 
filler markets of all types! $2.00! Ben Cassell, 
17717 Revello Drive, Pacific Palisades, Calif. 


BOOKS & MAGS 


TYPEWRITER PROFITS instructions, 50¢. Camera- 
Journalism booklet, 25c. Writing News and Feature 
Articles, $1. Free book list. Ralph Underhill, 
Beebe, Arkansas. 

CARTOON GAG WRITER. “Cartoonists Bible’ $2.00. 
Don Ulsh, 123-35 82 Rd., Kew Gardens, N. Y. 
TRADE MAGAZINES—Business, Vocational, Diversion. 
Current copies, all fields, through easy-to-get- 
acquainted plan. Send now for List. It’s free. Com- 
Co., 34FF North Rit- 


ter, | 


ANOTHER A&J SPECIAL! Three pamphlets, two 
books for $1.00! Authors’ Agents, to Use or Not 
to Use, 35 cents; Making a Book Contract, deFord, 
35 cents; Looking Back, Kroll, 35 cents; Rhyming 
Dictionary, 15 cents and Clement Wood's Hints 
on Writing Poetry, 15 cents. For the five, send 
$1 to Author & Journalist, Denver 10, Colo. 

NEW WRITERS! We'll pay you $2... See ad page 313 

USED COURSES AND INSTRUCTION BOOKS on writ- 
ing, bought, sold, rented, and exchanged. Money 
back guarantee. Smith’s, 84 Washington, Peabody, 
Mass. 

$250 WEEK Reported. Free book 505 Odd Successful 
Businesses.” Work home. Expect something odd. 
Pacific-E, Oceanside, California. 

NEED HELP ON DETECTIVE AND MYSTERY PLOTS? 
Write For Details. William H. Bushman, P. O. Box 
436-A, St. Louis 3, Mo. 

FREE BOOK. Gagwriting; Cartooning; Slanting; Mar- 
keting. No obligation. It is FREE! Rush postal 
today. Lew Card, Dept. 1-10E, La Habra, Colif. 


INSTRUCTION 


TEACH-YOURSELF WRITING COURSES & Books, new 
and used, bargain prices. W. Heideman, Jennie 
Jewel Drive, Orlando, Florida. : 

HOW TO BUILD UP A STORY—helpful, detailed, in- 
structive 6000-word treatise for beginning writers 
tells step-by-step procedure. Fifty cents postpaid. 
Osborne, 23 Green, Wollaston, Mass. { 

WANT TO WRITE PROFESSIONALLY and thereby seli 
as quickly as possible? Find answer my ad, this 
magazine, page 24. NATALIE NEWELL, Ghost- 
writer 

WESTERN WRITERS. Know your Spanish-American 
names, expressions, slang. Correct list of 110, $1. 
References. lola Lamar, P. O. 6611, Houston, Tex. 


Dl le 

CHILD CHARACTERIZATION DIFFICULTIES? Ample, 

authentic data, any age to 18; boys, girls, twins, 

Send $1.00 per character, stating ace, sex desired. 
MEM, 7235 Hosbrook, Cincinnati, 27, Ohio. 


ATTENTION GAGWRITERS! Your cartoon gags rated, 
revised and rewritten (if necessary) by professional 
Cartoonist. Get ‘em in shape before submitting to 
editors. 10 for $1.00. Ross, 111-14 76th Ave., 
Forest Hills, 

IF YOU CAN COPY OR TRACE simple cartoons, you 
may earn up to $45.00 weekly, spare time, home 
or office, in a New Duplicating Service for Ad- 
vertisers. Particulars free. Cartoon-Ad Service, 
Arayle 19, Wisconsin. 

BARREN OF IDEAS? 50 stimulating story-germs, 
25c. Charles Waranow, 25 Simpson, Somerville, 
Moss. 

MYSTERY AND DETECTIVE WRITERS: Need help 
on your plots? Details free. William H. Bush- 
man, P. O. Box 436-A, St. Louis 3, Mo. 

HOW TO ACQUIRE PROFESSIONAL WRITING STYLE. 
Preparing writing for Radio. Super Plotter. 25 
cents each. Clarol DePayne. Box 83, Lafayette, 
Indiana. 

MAKE MONEY AT HOME! Easy and _ interesting 
work. Details, 50c (coin). Enterprise, AJ, Box 
6341, Washington, D. C. 


OPPORTUNITIES 

PHOTOGRAPHS FOR WRITERS. Reasonable. Paul's 
Photos, 3702 Lakewood Ave., Chicago 13. 

500 FOUR LINE GUMMED STICKERS—S1.00! Printed 
neatly with your mame, address; any wording. 
Samples free. Morey’s, 627 Baker, San Francisco, 
Calif. 

EARN MONEY writing trade news. Information free. 
Charles Olive, Willmar, Minnesota. 

TEN HOME TYPEWRITER MONEY MAKER PLANS. 
25c¢ postpaid. Ideal for the writer who has spare 
time for INCREASING HIS INCOME. Goss, 7123 
Clover Lane, Upper Darby, Penna. 

COLLABORATOR WANTED for Youth's Science Series. 
Buskett, Chemist, Joplin, Missouri. 

ATHENAEUM SOCIETY wants writers, artists, musi- 
cians, poets, booklovers, others gifted with friend- 
liness, literary, artistic aspirations. Send $2 for 
year’s membership in genuine cultural correspond- 
ence club, the ATHENAEUM SOCIETY, Box 1536, 
Valicjo, California. 


WRITING ABILITY 
IS NOT ENOUGH! 


T° INSURE sales, your ability 
to write must be combined 
with exact knowledge of current 
publishers demands. Many writ- 
ers have the talent necessary to produce fine manuscripts but not 


being in touch with publishers they submit to the wrong markets. 


| have made an intensive study of editorial markets. My 

location in the heart of the publishing world combined with my 

close persona! contact with editors and publishers keeps me in 
constant touch with their demands. 

Send me your manuscript today. I‘ll submit it to the best 

soles markets. If revision is necessary my Collaborative Criticism 

will point out in detail how to make yours a selling script. 


RATES: PROFESSIONALS: 10% commission on sales if you‘ve sold over 
$250 to national markets within the last year. NEWER WRITERS: (covers full 
Collaborative Criticism if script should not be ready for marketing and not just 
superficial reading report) $1 or fraction thereof to 10,000 words, then 50c per 
thousand to 30,000 words—enclose fee with each manuscriot. Minimum fee 
per script, $3. Prompt reports. READING FEE ALWAYS REFUNDED ON SALE 


OF MANUSCRIPT. 
BOOK MANUSCRIPTS. ! am seeking book manuscrints to fill publishers 
demands. Send yours today for my prompt and frank appraisal. $5.00 handling 
charge. 


REWRITING and GHOSTWRITING—Professional revision or creation of 
your rovels, non-fiction or stories. Send full details concerning your particular 


problem. 


Write today for free booklet YOUR KEY TO SUCCESSFUL WRITING. 


IN’ CHOOSING A LITERARY AGENT-—-WHY NOT THE BEST? 


FRANK Q. BRADY, Literary Agent 


Dept. AJ, 55 West 42nd Sirect, New York 18, N. Y. 


> 
SREJECTION! 
> 
> 
7 =z 
amble, Ye £5 
ttt , 
u. | 
| 
ite 
Pity 


AUTHOR AND 
JOURNALIST 
1-12 
UNIVERSITY MICROFILMS 
ANN ARBOR. MICHIGAN. 


THIS PUBLICATION IS REPRO— 
DUCED BY AGREEMENT WITH THE 
COPYRIGHT OWNER. EXTENSIVE 


DUPLICATION OR RESALE WITH- 
OUT PERMISSION IS PROHIBITED. 


